
Murray Regional Tourism

Tourism Australia FY 2023-24 International and Domestic Visitor Survey Data

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.

Tourism Research Australia advises caution when comparing data periods due to possible sampling error.

"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with 
all sample surveys, the results are subject to sampling variability and therefore may differ from figures that 
would have been obtained if the entire Australian population had been included in the survey" (source TRA)



Domestic day

2,769,784
Total Visitors

Domestic day

$601.59M
Total Spend ($)

Domestic overnight

3,353,929
Total Visitors

Domestic overnight

$1.84bn
Total Spend ($)

Traveller Type Total Visitors Total Spend ($) Total Nights

Domestic day 2,769,784 $601,587,125 0
Domestic overnight 3,353,929 $1,836,538,178 9,147,569
International 63,797 $85,719,867 2,180,961
Total 6,187,510 $2,523,845,170 11,328,530

Previous Year FY June 2024 Vs FY June 2023
Traveller Type Total Visitors

 
Total Spend ($)
 

Total Nights
 

Domestic day -13.34% 13.79%  
Domestic overnight 6.67% 0.35% 10.24%
International 41.28% 82.67% 166.41%

Traveller Type Average Spend

Domestic day $166
Domestic overnight $495
International $1,141

Visitor_Type Total Visitors (intra) Total Spend (intra) $ Total Nights (intra)

Domestic day:Interstate 968,072 $227,137,291 0
Domestic day:Intrastate 1,801,713 $374,449,834 0
Domestic overnight:Interstate 1,429,951 $742,649,631 3,910,403
Domestic overnight:Intrastate 1,923,978 $1,093,888,548 5,237,165
Total 6,123,714 $2,438,125,304 9,147,568

Previous_Year FY_June 2024 Vs FY_June 2023
Visitor_Type Total Visitors (intra)

 
Total Spend (intra) $
 

Total Nights (intra)
 

Domestic day:Interstate -8.50% 20.98%  
Domestic day:Intrastate -15.74% 9.82%  
Domestic overnight:Interstate -7.55% -10.55% -0.89%
Domestic overnight:Intrastate 20.44% 9.39% 20.33%



Reason for Visit (Overnight Trips)
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FY June 2019 FY June 2020 FY June 2021 FY June 2022 FY June 2023 FY June 2024

3.2M

2.7M

2.1M

2.4M

3.1M
3.4M

537.2K 475.3K 347.7K 397.3K 458.4K
673.7K

1.46M
1.08M

0.96M 1.05M

1.46M
1.40M

1,056.7K

1,013.9K

730.5K
891.1K

1,091.3K
1,181.3K

Reason For Visit Business Holiday Other reason Visiting friends and relatives

Number of Nights (Overnight Trips)

1 night 35.7%

2 nights 26.61%

3 nights 14.96%

4 - 7 nights 20.46%

2.27%
8 - 14 nights

Main Activity (Overnight Trips)

Social activities 43.89%

18.17%

17.06%

9.76%
Arts / heritage 9.71%

Other activi… 1.42%

Active outdoor / sports

Outdoor / nature

Local attractions / tourist activities

Top 10 Activity Detail (Overnight Trips)

0.0M 0.5M 1.0M 1.5M 2.0M
Activity Detail (Overnight Trips)

Eat out / dine at a restaurant and/or cafe

Visit friends & relatives

Pubs, clubs, discos etc

Sightseeing/looking around

Go shopping for pleasure

Bushwalking / rainforest walks

Exercise, gym or swimming

Visit national parks / state parks

Fishing

Visit museums or art galleries

1.95M

1.28M

1.15M

0.87M

0.72M

0.50M

0.49M

0.43M

0.36M

0.30M



Murray Regional Tourism

Tourism Research Australia FY 2023-24 Domestic and International Visitor Survey Data

Echuca Moama

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.

Tourism Research Australia advises caution when comparing data periods due to possible sampling error.

"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with 
all sample surveys, the results are subject to sampling variability and therefore may differ from figures that 
would have been obtained if the entire Australian population had been included in the survey" (source TRA)



Total Day Trips
Echuca Moama
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Average: 672,541

699,623 665,770

456,760

878,907

661,644

Period Total Day Trips Interstate Total Day Trips Intrastate

FY19/20 105,231 594,391
FY20/21 117,004 548,765
FY21/22 79,347 377,413
FY22/23 181,359 697,547
FY23/24 120,205 541,439

Zero Values = No Data Reported for Period

Day Trip Activity FY 
2023-24
Echuca Moama

Active outdoor / sports 13.59%Arts / heritage 5.93%
10.67%

9.75%

Social activities 60.06%

Local attractions / tourist activities

Outdoor / nature
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69K

222K

33K

113K

67K

264,916
247,468

412,691

333,011

137K

66K 59K

127K 115K

229K

129K 117K

227K

147K

Echuca Moama

Reason for Visit Business Holiday Other reason Visiting friends and relatives



Total Overnight Visitors (Trips)
Echuca Moama
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Average: 673,953

645,415
537,420

624,916

791,810 770,203

Total Overnight Visitors (Trips)
Echuca Moama
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229,427

173,088

264,955

331,300
367,770

415,988

364,332 359,961

460,510

402,433

Interstate Intrastate

Total Overnight Nights
Echuca Moama
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Average: 2,000,238

2,101,280

1,569,828
1,943,565

2,183,321 2,203,198

Total Overnight Nights
Echuca Moama
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825,134

437,088

791,778

941,247

1,254,5401,276,146

1,132,740 1,151,787
1,242,074

948,658

Interstate Intrastate



Edward RivEchuca Moama 
Active outdoor / sports

21%

20%

Fishing 20%

17%

Cycling 10%

Golf 7%Play other sports 4%

Water activities / sports

Exercise/Gym/Swimming

Other outdoor
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39.2K
57.2K 63.0K 56.1K

118.4K

346.3K 335.6K 325.4K

402.5K
373.7K

30K
12K 20K

65K

24K

220.7K

131.0K

204.4K

264.9K 251.8K

Visitor (Trips) Overnight Reason for Visit

Echuca Moama

Reason For Visit Business Holiday Other reason Visiting friends and relatives

Overnight Visitor Main Activity FY 2023-24
Echuca Moama

17.95%

Arts / heritage 11.9%
10.54%

Outdoor / nature 13%

Social activities 46.11%

Active outdoor / sports

Local attractions / tourist activities

Edward River,Echuca Moama
Social activities

Visit friends/relatives 23%

Sightseeing 14%

Shopping-pleasure 12%
Pubs, clubs, discos etc 20%

Picnic/BBQ 1%

27%

Attend Sport Event 1%

Eat Out -restaurant/cafe

Edward River,Echuca Moama
Outdoor / nature

31%

Visit farms 7%

18%

14%

29%

Visit national/state parks

Visit botanic/public garden

Go to the beach

Bush/rainforest Walk



Edward River,Echuca Moama
Arts / heritage

22%

10%

5%

6%Museum/art gallery 32%

Festival/fairs/cultural event 14%

7% Visit history / heritage buildings, sites or monuments

Visit art / craft workshops / studios

Visit an aboriginal site / community

Theatre/concert/performing arts

Experience aboriginal art / craft and cultural displays

Edward River,Echuca Moama
Local attractions / tourist activities

Visit wineries 16%

8%

Visit distilleries (2018 onwards) 3%
Tourist trains 4%

Go to markets 30%

Go on guided tours or excursions 12%
Charter boat / cruise / ferry 10%

Breweries 1%

Visit wildlife parks / zoos / aquariums

FY 2023-24

Total International Visitors
Edward River,Echuca Moama
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10K

FY19/20 FY20/21 FY21/22 FY22/23 FY23/24

5,190

15
914

11,115

8,111



Murray Regional Tourism

Tourism Research Australia FY 2023-24 Domestic and International Visitor Survey Data

Swan Hill

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.

Tourism Research Australia advises caution when comparing data periods due to possible sampling error.

"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with 
all sample surveys, the results are subject to sampling variability and therefore may differ from figures that 
would have been obtained if the entire Australian population had been included in the survey" (source TRA)



Total Day Trips
Swan Hill
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Average: 300,614

356,491

218,926

302,608
274,311

350,734

Swan Hill

Period Total Day Trips Interstate Total Day Trips Intrastate

FY19/20 97,602 258,889
FY20/21 9,972 208,954
FY21/22 33,208 269,400
FY22/23 26,730 247,581
FY23/24 55,596 295,137

Zero Values = No Data Reported for Period

Day Trip Activity FY 2023-24
Swan Hill

23.67%

Social activities 76.33%

Outdoor / nature

Swan Hill
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98K
83K

57K 55K
69K

115,882

59,316

104,358

147,338

168,799

91K

20K

67K

52K
37K

52K 56K

20K

76K

Reason for Visit Business Holiday Other reason Visiting friends and relatives



Total Overnight Visitors (Trips)
Swan Hill
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Average: 280,510

255,015 246,853
288,104

256,575

356,001
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45,697 39,568
58,815

40,236

150,608

209,318 207,285
229,289

216,339
205,393

Interstate Intrastate

Total Overnight Nights
Swan Hill
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Average: 762,821

695,064
602,594

763,190 722,480

1,030,779

Total Overnight Nights
Swan Hill
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160,470

82,896

184,053
145,546

394,377

534,594 519,698
579,137 576,934

636,402

Interstate Intrastate



Swan Hill
Active outdoor / sports

Fishing 34%

Exercise/Gym/Swimming 23%

Golf 13%

12%

8%
Other outdoor 7%Cycling 2%

Play other sports

Water activities / sports

Visitor (Trips) Overnight Reason for Visit
Swan Hill
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56.7K

35.2K

54.9K

30.5K

83.8K84.7K

121.6K
132.3K

100.3K

145.6K

12K 14K
7K

16K 12K

99.4K

74.7K
81.5K

104.4K
114.4K

Reason For Visit Business Holiday Other reason Visiting friends and relatives

Overnight Visitor Main Activity FY 2023-24
Swan Hill

19.06%

Arts / heritage 10.75%
5.64%

Outdoor / nature 17.72%

Social activities 46.83%

Active outdoor / sports

Local attractions / tourist activities

Swan Hill
Social activities

Visit friends/relatives 23%

Sightseeing 10%

6%

Pubs, clubs, discos etc 24%

Picnic/BBQ 1%

33%

Shopping-pleasure

Eat Out -restaurant/cafe

Swan Hill
Outdoor / nature

54%
Visit farms 9%

5%

31%

Visit national/state parks

Go to the beach

Bush/rainforest Walk

FY 2023-24



Swan Hill
Arts / heritage

32%

5%Museum/art gallery 55%

Festival/fairs/cultural event 8% Visit history / heritage buildings, sites or monuments

Theatre/concert/performing arts

Swan Hill
Local attractions / tourist activities

Visit wineries 9%

21% Go to markets 26%

8%

Charter boat / cruise / ferry 26%

Amusement/theme park 9%

Visit Industrial tourist attractions/mines etc

Go on guided tours or excursions

FY 2023-24

Total International Visitors
Swan Hill
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5,288
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9,351



Murray Regional Tourism

Tourism Research Australia FY 2023-24 Domestic and International Visitor Survey Data

Mildura 
Wentworth

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.

Tourism Research Australia advises caution when comparing data periods due to possible sampling error.

"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with 
all sample surveys, the results are subject to sampling variability and therefore may differ from figures that 
would have been obtained if the entire Australian population had been included in the survey" (source TRA)



Total Day Trips
Mildura Wentworth
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Average: 902,802

879,890

707,581

895,723

1,047,364
983,454

Mildura Wentworth

Period Total Day Trips Interstate Total Day Trips Intrastate

FY19/20 266,284 613,607
FY20/21 238,490 469,091
FY21/22 197,191 698,534
FY22/23 322,815 724,548
FY23/24 265,344 718,109

Zero Values = No Data Reported for Period

Day Trip Activity FY 2023-24
Mildura Wentworth

6.64%

Outdoor / nature 16.4%

Social activities 74.49%

Active outdoor / sports

Mildura Wentworth
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237K

183K
155K

123K

290K

399,300

293,280

379,019

512,534

325,180

178K

94K
133K

227K

106K
65K

137K

229K
185K

262K

Reason for Visit Business Holiday Other reason Visiting friends and relatives



Total Overnight Visitors (Trips)
Mildura Wentworth
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Average: 1,245,871

1,254,033

965,759
1,067,097

1,442,995 1,499,472

Total Overnight Visitors (Trips)
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534,472

323,219 327,986

662,051
587,048

719,561
642,540

739,111
780,944

912,424

Interstate Intrastate

Total Overnight Nights
Mildura Wentworth
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Average: 3,663,170

4,157,994

2,858,559 2,886,344

3,892,104

4,520,849

Total Overnight Nights
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1,568,122 1,679,720

1,999,173
2,119,809

2,323,982
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Interstate Intrastate



Mildura Wentworth
Active outdoor / sports

36%

Fishing 33%

Golf 11%

10%

Play other sports 4%Cycling 4%

Exercise/Gym/Swimming
Water activities / sports

Visitor (Trips) Overnight Reason for Visit
Mildura Wentworth
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285.9K

198.8K
228.3K

305.5K

367.9K
408.9K 405.1K

479.9K

619.2K

546.7K

38K 53K 35K 50K 59K

466.2K

273.8K 261.6K

430.6K
485.4K

Reason For Visit Business Holiday Other reason Visiting friends and relatives

Overnight Visitor Main Activity FY 2023-24
Mildura Wentworth

18.79%

Arts / heritage 7.31%

10.7% Other activities 1.61%

Outdoor / nature 14.09%

Social activities 47.49%

Active outdoor / sports

Local attractions / tourist activities

Mildura Wentworth
Social activities

Visit friends/relatives 18%

Sightseeing 14%

12%

Pubs, clubs, discos etc 20%

Picnic/BBQ 1%

35%

Attend Sport Event 1%

Shopping-pleasure

Eat Out -restaurant/cafe

Mildura Wentworth
Outdoor / nature

34%

Visit farms 6%

14% Go to the beach 10%

34%
Birdwatching 2%

Visit national/state parks

Visit botanic/public garden

Bush/rainforest Walk

FY 2023-24



Mildura Wentworth
Arts / heritage

27%

3%

Museum/art gallery 43%

Festival/fairs/cultural event 20%
Visit history / heritage buildings, sites or monuments

Visit an aboriginal site / community

Mildura Wentworth
Local attractions / tourist activities

Visit wineries 35%

4%

Tourist trains 1%

Go to markets 18%

6%

Food Markets 6%
Charter boat / cruise / ferry 20%

Breweries 3%

Visit Industrial tourist attractions/mines etc

Go on guided tours or excursions

Amusement/theme p… 1%

FY 2023-24

Total International Visitors
Mildura Wentworth
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Murray Regional Tourism

Tourism Research Australia FY 2023-24 Domestic and International Visitor Survey Data

Sun 
Country

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.

Tourism Research Australia advises caution when comparing data periods due to possible sampling error.

"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with 
all sample surveys, the results are subject to sampling variability and therefore may differ from figures that 
would have been obtained if the entire Australian population had been included in the survey" (source TRA)



Total Day Trips
Sun Country
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Average: 441,706

445,855

368,793
414,492

489,760
Sun Country

Period Total Day Trips Interstate Total Day Trips Intrastate

FY19/20 179,180 310,452
FY20/21 77,155 368,699
FY21/22 91,682 277,110
FY22/23 111,855 302,637
FY23/24 197,036 292,724

Zero Values = No Data Reported for Period

Day Trip Activity FY 2023-24
Sun Country

22.94%

Arts / heritage 5.38%Outdoor / nature 11.56%

Social activities 56.83%

Active outdoor / sports

Sun Country
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256,066
241,882

52K
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150K
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98K

179K

Reason for Visit Business Holiday Other reason Visiting friends and relatives



Total Overnight Visitors (Trips)
Sun Country
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295,568

358,846
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446,889

Interstate Intrastate

Total Overnight Nights
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Average: 1,795,701
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525,664
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791,113

551,354

1,136,951 1,146,731
1,028,891

965,400

1,323,466
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Sun Country
Active outdoor / sports

Fishing 30%

25%

Golf 16%

16%

Other outdoor 6%
Cycling 5%

Exercise/Gym/Swimming

Water activities / sports

Visitor (Trips) Overnight Reason for Visit
Sun Country
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Reason For Visit Business Holiday Other reason Visiting friends and relatives

Overnight Visitor Main Activity FY 2023-24
Sun Country

24.52%

Arts / heritage 4.38%
Other activities 1.67%

Outdoor / nature 18%

Social activities 47.03%

Active outdoor / sports

Sun Country
Social activities

Visit friends/relatives 19%

Visit casinos 1%

Sightseeing 12%

7%

Pubs, clubs, discos etc 20%

Picnic/BBQ 3%

33%

Attend Sport Event 3%

Shopping-pleasure

Eat Out -restaurant/cafe

Sun Country
Outdoor / nature

29%

Visit farms 6%

9%
Go to the beach 26%

30%

Visit national/state parks

Visit botanic/public garden

Bush/rainforest Walk

FY 2023-24



Sun Country
Arts / heritage

16%

5%

17%

Museum/art gallery 31%

Festival/fairs/cultural event 30% Visit history / heritage buildings, sites or monuments

Visit art / craft workshops / studios

Theatre/concert/performing arts

Sun Country
Local attractions / tourist activities

Visit wineries 35%

Go to markets 34%

Food Markets 25%

6%
Charter boat / cruise / ferry

FY 2023-24

Total International Visitors
Sun Country
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Murray Regional Tourism

Tourism Research Australia FY 2023-24 Domestic and International Visitor Survey Data

Albury 
Wodonga

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.

Tourism Research Australia advises caution when comparing data periods due to possible sampling error.

"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with 
all sample surveys, the results are subject to sampling variability and therefore may differ from figures that 
would have been obtained if the entire Australian population had been included in the survey" (source TRA)



Total Day Trips
Albury Wodonga
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Average: 926,102

928,436

768,164
850,446

1,179,274

904,191

Albury Wodonga

Period Total Day Trips Interstate Total Day Trips Intrastate

FY19/20 370,481 557,955
FY20/21 258,064 510,100
FY21/22 305,467 544,979
FY22/23 546,601 632,673
FY23/24 471,960 432,230

Zero Values = No Data Reported for Period

Day Trip Activity FY 2023-24
Albury Wodonga

6.08%

Arts / heritage 3.65%
9.23%

Outdoor / nature 3.27%

Social activities 77.76%

Active outdoor / sports

Local attractions / tourist activities

Albury Wodonga
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Reason for Visit Business Holiday Other reason Visiting friends and relatives



Total Overnight Visitors (Trips)
Albury Wodonga
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Average: 712,440

658,649

522,091 555,290

876,800
949,369

Total Overnight Visitors (Trips)
Albury Wodonga
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332,993

216,984

289,371

588,176

419,755

325,656 305,107
265,919 288,624

529,614

Interstate Intrastate

Total Overnight Nights
Albury Wodonga
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Average: 1,689,155

1,581,403
1,470,762 1,493,268

1,836,267

2,064,077

Total Overnight Nights
Albury Wodonga
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792,573
688,694

823,007

1,221,992

865,652
788,830 782,068

670,261
614,275

1,198,425

Interstate Intrastate



Albury Wodonga
Active outdoor / sports

67%

15%

Fishing 6%

5%Other outdoor 3%

Exercise/Gym/Swimming

Play other sports

Water activities / sports

Visitor (Trips) Overnight Reason for Visit
Albury Wodonga
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Reason For Visit Business Holiday Other reason Visiting friends and relatives

Overnight Visitor Main Activity FY 2023-24
Albury Wodonga

13.45%

Arts / heritage 5.65%

5.24%

Outdoor / nature 13.43%

Social activities 61.41%

Active outdoor / sports

Local attractions / tourist activities

Albury Wodonga
Social activities

Visit friends/relatives 20%

Sightseeing 11%

11%

Pubs, clubs, discos etc 14%
Picnic/BBQ 2%

39%

Cinema 0%

Shopping-pleasure

Eat Out -restaurant/cafe

Albury Wodonga
Outdoor / nature

25%

4%

19%
Go to the beach 4%

48%

Visit national/state parks

Visit farms

Visit botanic/public garden

Bush/rainforest Walk

FY 2023-24



Albury Wodonga
Arts / heritage

39%

5%Museum/art gallery 29%

Festival/fairs/cultural event 27% Visit history / heritage buildings, sites or monuments

Theatre/concert/performing arts

Albury Wodonga
Local attractions / tourist activities

Visit wineries 29%

5%

Go to markets 58%
Food Markets 7%

Visit Industrial tourist attractions/mines etc

FY 2023-24

Total International Visitors
Albury Wodonga
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