Murray Regional Tourism

Tourism Australia Year Ending (YE) September 2024 International and Domestic Visitor Survey Data

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.

Tourism Research Australia advises caution when comparing data periods due to possible sampling error. a,‘ra
P s
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with P \/"_ N
all sample surveys, the results are subject to sampling variability and therefore may differ from figures that REGIONAL  TOURISM
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Domestic Day

3,057,103

Total Visitors

Domestic Day

$576.1M

Total Spend ($)

Domestic Overnight

3,376,916

Total Visitors

Domestic Overnight

$1.78bn

Total Spend (%)

Traveller Type Total Visitors Total Spend ($)  Total Nights Previous Year YE Sept 2024 Vs YE Sept 2023

: Traveller T Total Visi Total Total Niah Traveller Type Averge Spend ($)
Domestic day 3057103 $576.087 909 0 raveller Type otal Visitors Total Spend ($) Total Nights
Domestic overnight 3,376,916  $1,781,424,330 9,022,795 Domestic day 8.05% -0.17% Domestic day $188
International 63,152 $99,084,895 2,329,827 Domestic overnight 12.20% 1.54% 12.38% Domestic overnight $528
Total 6,497,171 $2,456,597,134 11,352,622 International 17.50% 79.14% 63.20% International $1,569

Total 10.26% 2.92% 20.05%
Previous_Year YE Sept 2024 Vs YE Sept 2023

Visitor Type Total_Visitors Total_Spend ($) Total_Nights Visitor Type Total_Visitors Total_Spend ($) Total_Nights
Domestic day:Interstate 1,022,485 $232,352,948 0 Domestic day:Interstate 7 429, 42 399
Domestic day:Intrastate 2,034,618 $343,734,962 0 Domestic day:Intrastate 8.37% 16.95%
Domestic overnight:Interstate 1,399,048 $691,431,105 3,701,719 Domestic overnight:Interstate 2 68% 13.28% 0.68%
Domestic overnight:Intrastate 1,977,869 $1,089,993,225 5,321,076 Domestic overnight:Intrastate 25 80% 13.88% 22 26%
Total 6,434,020 $2,357,51 2,240 9,022,795 Total 10.19% 1.11% 12.38%

~—

REGIONAL

urr

N
TOURISM




Reason for Visit (Overnight Trips)

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

8.4M

8.2M
7 8M 8.0M

8M

5.8M

oM

5.0M

4M

Reason for Visit

2M

oM
YE Sept 2019 YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024

Main Activity (Overnight Trips)

Local attractions / tourist activities Arts / heritage 7.01%

(o)
1.7% None of these 6.43%

Outdoor / nature
13.32%

Active outdoor / sports
18.25%

Social activities 46.28%

4 - 7 nights 663.3K (19.46%)

Number of Nights (Overnight Trips)

1 night 1,149.6K (33.74%)
8 - 14 nights
67.7K (1.99%)

2 nights
927.9K (27.23%)

3 nights 583.0K (17.11%)

Activity Detail (Overnight Trips)

Eat out / dine at a restaurant and/or cafe
Visit friends & relatives

Pubs, clubs, discos etc
Sightseeing/looking around

Go shopping for pleasure

Exercise, gym or swimming

Bushwalking / rainforest walks

Fishing

Visit national parks / state parks

Go to markets
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Murray Regional Tourism

Tourism Research Australia Year Ending September 2024 Domestic and International Visitor Survey Data

Sun Country wrra

\[’-\\

REGIONAL J TOURISM

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
Sept 2024

mi

Sun Country

602,814

Total Day Trips

Sun Country

303,950

Total Day Trips (Interstate)

Sun Country

1,329,580

Total Visitors (All)

Sun Country

719,966

Total Overnight Trips

Sun Country

6,800

Sun Country

298,864

Total Day Trips (Intrastate)

Total International Visitors

|2

Sun Country

239,287

Total Overnight Trips (Interstate)

Sun Country

1,959,481

Total Domestic Overnight Nights

Sun Country

567,112

Total Domestic Overnight Nights (Interstate)

Sun Country

480,679

Total Overnight Trips (Intrastate)

Sun Country

1,392,369

Total Domestic Overnight Nights (Intrastate)




Total Day Trips

Sun Country

0.6M
4,283
" Sun Country
E‘ 04N Period Total Day Trips (Interstate) Total Day Trips (Intrastate)
§ YE Sept 2019 191,952
- 610,464 602,814 YE Sept 2020
©°
S s 420 472 457,298 203,677 YE Sept 2021
YE Sept 2022
YE Sept 2023
YE Sept 2024
0.0M
YE Sept 2019 YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023 YE Sept 2024 .
Zero Values = No Data Reported for Period
Day Trip (Main Activity) Day Trip (Reason for Visit)
Sun Country Sun Country

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

Outdoor / nature 11.27%
/ ° N\ 313,547

= 03M
= 244,978 242232
:§ 215,728 221,049
None of these S 0.2M 184,624 22
13.49% § 150K 156
ec:;. 102K
Z 0.1M
§ 32KI.H 5« .
4K
Active outdoor / sports _/ — Social activities 51.63% 0.0M

18.81% YESept2019  VYESept2020  YESept2021  YESept2022  YESept2023  YE Sept 2024



Total Overnight Trips

Sun Country

0.8M

A 5,385
0.4M
738,122 719,966
665,647
602,439
469,934 436,199
0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Total Overnight Nights

Sun Country
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Total Overnight Trips

o
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N -
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=
c 1.5M
()]
>
o
U 2,231,468
‘g 1.0M 1926226 1,959,481
1,696,288
g 1,632,932 1522206
A
T 0.5M
0
0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Total Domestic Overnight Trips interstate - intrastate

Sun Country

Stopover interstate - intrastate @ Interstate @ Intrastate

412,119
0.4M

396,773
343,715

277,231 281,062
268,87 258,72/
192,70
155,13

YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023

326,00

0.2M

Total Overnight Trips

0.0M
Total Domestic Overnight Nights interstate - intrastate

Sun Country

Stopover interstate - intrastate @ Interstate @ Intrastate

" 1.5M 1.389.546
r=
D
= 1,139,861
= 998,446
2 1 0M 976,771 928,062
c 841,92
g 786,36 76822
) 656,161
(®)
= 52376
g 0.5M
o
=)
©
(@]
I_
0.0M

YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023

480,679

YE Sept 2024

1,392,369

YE Sept 2024



Reason for Visit (Overnight Trips)

Sun Country

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

403K 418K

338K 335K
238K 233K 231K 229K
188K 192K
0.2M
ok 147K
2= 85
0.1M 68 /1 61
47

1 5 6K oK 1 3

0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

O
™
<

o
w
<

Reason for Visit (Overnight Trips)

Sun Country

Active outdoor / sports

Other outdoor activit... 2.6%
Cycling 7.85%

Exercise, gym or swimming
28.37%

Water activities / sports
13.54%

Golf 20.18%

Fishing 25.07%

Main Activity (Overnight Trips)

Sun Country

Active outdoor / sports 22.41%

Outdoor / nature 14.87%

Local attractions / tourist activiti...
8.94%

Arts / heritage 5.06%
Other activities 0.43%

Social activities 48.3%

Sun Country

Outdoor / nature

Visit botanical/public gardens
11.34%

Visit farms 3.08%

Bushwalking / rainforest walks
32.68%

Visit national/state parks
26.19%

Go to the beach 26.71%



Sun Country
Arts / heritage

Experience aboriginal art / craft / cultural displays
9.09% \

,— Visit museums/art galleries 39.46%

Visit history / heritage buildings /sites / monu...
14.02%

/

Attend theatre/concerts/performing arts .
14.27%

| Attend festivals / fairs / cultural events
18.57%

Sun Country

Local attractions / tourist activities

Visit amusements / theme parks

[ 7.78%

Visit food markets 16.39% —\ o
— Visit farmgates 5.08%

Charter boat / cruise / ferry
- 4.62%

Go on guided tour

4.6%

Go to markets 28.29% —

\—— Visit wineries 33.24%

Sun Country

Social activities

Daytrip to another ... 3.09% /\

Shopping for pleasure
723% \

Eat out - restaurant and/or cafe
/" 34.63%

Sightseeing/looking arou...
13.39%

:

Visit friends & relatives /
17.26%

|— Pubs, clubs, discos etc 20.11%

Total International Visitors

Sun Country

10K

9,162
)
[ -
S
i 6,800
>
s
S 5,085
- 5K
c
| S
o
c
— 2,443
©
4 1,735
o
O -
OK

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024
Period



Murray Regional Tourism

Tourism Research Australia Year Ending September 2024 Domestic and International Visitor Survey Data

Mildura
Wentworth ,
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Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
Sept 2024

mi

Mildura Wentworth

319,362

Total Day Trips

Mildura Wentworth

100,128

Total Day Trips (Interstate)

Mildura Wentworth

1,036,210

Total Visitors (All)

Mildura Wentworth

694,468

Total Overnight Trips

Mildura Wentworth

219,234

Total Day Trips (Intrastate)

Mildura Wentworth

22,380

Total International Visitors

|2

Mildura Wentworth

303,404

Total Overnight Trips (Interstate)

Mildura Wentworth

1,977,354

Total Domestic Overnight Nights

Mildura Wentworth

391,064

Total Overnight Trips (Intrastate)

Mildura Wentworth

823,144

Total Domestic Overnight Nights (Interstate)

Mildura Wentworth

1,154,210

Total Domestic Overnight Nights (Intrastate)




Total Day Trips
Mildura Wentworth

0.4M
. Average: 346,088 Mildura Wentworth
E‘ Period Total Day Trips (Interstate) Total Day Trips (Intrastate)
o YE Sept 2019 194,681
- 457,051
T 0.2M N YE Sept 2020
@) '
2 308,978 YE Sept 2021
YE Sept 2022
YE Sept 2023
YE Sept 2024
0.0M
YE Sept 2019 YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023 YE Sept 2024 .
Zero Values = No Data Reported for Period
Day Trip (Main Activity) Day Trip (Reason for Visit)
Mildura Wentworth Mildura Wentworth

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives
Outdoor / nature 5.53% —\

Active outdoor / sports Vo Social activities 41.34%

1045% :‘g Lo

> 0.2M 169,39 181,696
(@)
- 152,404 144,626 aak
(@)
§ 114K
== 0.1M
= 0.
=
|_
>
(¢0]
Q 9K

None of these 40.14% -/ 0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024



Total Overnight Trips Total Domestic Overnight Trips interstate - intrastate
Mildura Wentworth Mildura Wentworth

Stopover interstate - intrastate @ Interstate @ Intrastate

040 391,064
0.6M A 5,731 :
n) 331,534 330,930
= ) 310,386 324,880
— 2 284,07
— - 0.3M :
= -
é 0.4M -g’
o 694,468 c 194,26 187,77
2 665,808 608.956 632,624 § 0.2M
© 498,162 O
2 0.2M 414,370 ©
E 0.1M
0.0M 0.0M
YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024 YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024
Total Overnight Nights Total Domestic Overnight Nights interstate - intrastate
Mildura Wentworth Mildura Wentworth
Stopover interstate - intrastate @ Interstate @ Intrastate
2.0M

1,154,210
1,037,883

1.0M 45,307 921,302 923651
824,716
697,050
619,11
496,53
0.5M
0.0M

o
<

Total Domestic Overnight Nights
Total Domestic Overnight Nights

1.0M 1,983,190

1,357,723
0.5M
0.0M

1,977,354
1,684,277
1,417,834 1,443,834

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024 YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024




Reason for Visit (Overnight Trips)
Mildura Wentworth

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

297K

287K

o
W
<

269K 258K

218K
202K
0.2M
171K 162
148
132K 128
103
0.1M
9 8 1
0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Reason for Visit (Overnight Trips)

Mildura Wentworth

Active outdoor / sports

Cycling 3.76%

Water activities / sports
10.28%

Fishing 35.43%

Golf 13.45%

Exercise, gym or swimming
34.03%

Main Activity (Overnight Trips)
Mildura Wentworth

Outdoor / nature 15.24% Active outdoor / sports 15.05%
utdoor / nature 15.24%

Local attractions / tourist activities
9.1%

Arts / heritage 7.37%

Other activities 0.86%

Social activities 52.38%

Mildura Wentworth

Outdoor / nature

Visit farms 4.96%

Go to the beach 9.56%

Bushwalking / rainforest walks

32.83%
Visit botanical/public gardens

21.97%

Visit national/state parks 29.61%



Mildura Wentworth
Arts / heritage

Experience aboriginal art / craft / cultural displays
| 25%

Attend theatre/concerts/performing arts
778%

Visit history / heritage buildings /sites / mon...
20.63%

Attend festivals / fairs / cultural events |
31.11%

Mildura Wentworth

Local attractions / tourist activities

,— Go on guided tour 7.82%
Ve Visit food markets 5.78%

Go to markets 16.94% —\
’ _— Visit farmgates 4.46%

_— Visit breweries) 2.97%

_—— Tourist trains 2.2%

Charter boat / cruise / ferry
22.32%

N Visit wineries 36.37%

/— Visit museums/art galleries 33.95%

— Visit distilleries 1.14%

Mildura Wentworth

Social activities

Attend organised spo... 2.7% —

Shopping for pleasure
1247%

Sightseeing/looking aro...
14.51%

Visit friends & relatives  /
14.81%

Total International Visitors
Mildura Wentworth

21321
D 20K
o
‘0
o~ 15,659
w© 15K
C
o
o
-
5 10K
<
©
o 5K
58
0K

YE Sept 2019 YE Sept 2020 YE Sept 2021

Eat out - restaurant and/or cafe
/" 3493%

\— Pubs, clubs, discos etc 18.68%

22,380

14’941 I

YE Sept 2022 YE Sept 2023 YE Sept 2024

3,306

Period



Murray Regional Tourism

Tourism Research Australia Year Ending September 2024 Domestic and International Visitor Survey Data

Edward River wrra
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Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
Sept 2024

mi

Edward River

355,038

Total Visitors (All)

Edward River

Edward River

Edward River

185,273

Total Day Trips

169,078

Total Overnight Trips

687

Total International Visitors

Edward River

77,582

Total Day Trips (Interstate)

|2

Edward River

107,691

Total Day Trips (Intrastate)

Edward River

100,354

Total Overnight Trips (Interstate)

Edward River

68,724

Total Overnight Trips (Intrastate)

Edward River

532,727

Total Domestic Overnight Nights

Edward River

409,206

Total Domestic Overnight Nights (Interstate)

Edward River

123,521

Total Domestic Overnight Nights (Intrastate)




Total Day Trips

Edward River

200K
" 150K Edward River
E‘ Period Total Day Trips (Interstate) Total Day Trips (Intrastate)
5,298
§ 100K YE Sept 2019
185,273
= YE Sept 2020
|2 131,375 YE Sept 2021
117,177 !
50K YE Sept 2022
YE Sept 2023 87,558
19,089 YE Sept 2024 107,691
OK
YE Sept 2019 YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023 YE Sept 2024 .
Zero Values = No Data Reported for Period
Day Trip (Main Activity) Day Trip (Reason for Visit)
Edward River Edward River

Arts / heritage 6.03% — Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

100K 24K
Active outdoor / sports

16.66% ‘ 78,993

73,603

56K

50K

43K

21,835

18K
oK 6K
oK
oK

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Day Trip (Reason for Visit)

3K

oK OK

N— Social activities 77.31%



Total Overnight Trips Total Domestic Overnight Trips interstate - intrastate

Edward River Edward River

Stopover interstate - intrastate @ Interstate @ Intrastate

200K 144,234

0 150K 138,815 23

131352
Average:
: 100,354
100K 87,226 88,734
213,553 '
100K
180420
162.355 169,078 49,068
123,258 122736 50K 36,032 34002
50K 23540
oK

oK
YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024 YE Sept 2019  YE Sept 2020  YE Sept 2021 YE Sept 2022  YE Sept 2023  YE Sept 2024

—
1
o
N

Total Overnight Trips
Total Overnight Trips

Total Overnight Nights Total Domestic Overnight Nights interstate - intrastate

Edward River Edward River

Stopover interstate - intrastate @ Interstate @ Intrastate

7))
% " 465,756
D2 0.6M c
= -g, 409,206
% *Z- 0.4M 346,059
» — _C I
= 5, 333584
()] C
S 04M o
o 693,920 S 229,515 209,672
0 584,547 e3> 7157 = ’
= ' é 0.2M 46,614
408,574

o 0.2M 356,286 S
© 291553 Q 65 038 74,990
: :

|_

0.0M 0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024 YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024



Reason for Visit (Overnight Trips)

Edward River
Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

107K

—
o
o
~

75K 76K 73K

78K
68K
60K 59K
46K
50K =i 41K
308 1
24
14 6
3K 7K 6K 1 4K
0K

0K

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Reason for Visit (Overnight Trips)

Edward River

Active outdoor / sports

Play other sports 8.64%

Golf 9.83% Fishing 31.59%

Cycling 11.42%

Exercise, gym or swimming

15.39% Other outdoor activities

20.68%

Main Activity (Overnight Trips)

Edward River

Active outdoor / sports 22.46%

Social activities 46.58%

Edward River

Outdoor / nature

Visit botanical/public gardens

Go to the beach 22.16%

14.33%

Outdoor / nature 14.31%

Arts / heritage 10.43%

Local attractions / tourist activities
5.07%

Visit farms 6.66%

Visit national/state parks
31.37%

Bushwalking / rainforest walks
25.48%



Edward River
Arts / heritage

Attend theatre/concerts/performing arts

1417% \

Visit art / craft workshops / studios
14.65%

Attend festivals / fairs / cultural events o
14.65%

Edward River

Local attractions / tourist activities

Go to markets 78.29% —/

Van Visit museums/art galleries 31.78%

\__ Visit history / heritage buildings /sites / monuments
24.76%

ya Visit wineries 21.71%

Edward River

Social activities

Picnics or BBQs 4.44% —\

Visit friends & relatives

Shopping for pleasure
7 2531%

12.35%

Sightseeing/looking aro...
13.8%

—

\ Pubs, clubs, discos etc

21.51%
Eat out - restaurant and/or cafe  /
20.64%
Total International Visitors
Edward River
1,500 1,389
0
2
‘0
> 1,000 0o
4Y)
c
= 708 687
4Y)
c
e
£ 500
[
= 194
-
O S

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024
Period



Murray Regional Tourism

Tourism Research Australia Year Ending September 2024 Domestic and International Visitor Survey Data

Echuca
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Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
Sept 2024

mi

Echuca Moama

587,886

Total Day Trips

Echuca Moama

1,187,996

Total Visitors (All)

Echuca Moama

593,494

Total Overnight Trips

Echuca Moama

6,216

Total International Visitors

Echuca Moama

40,683

Total Day Trips (Interstate)

Echuca Moama

547,203

Total Day Trips (Intrastate)

Echuca Moama

218,901

Total Overnight Trips (Interstate)

Echuca Moama

374,593

Total Overnight Trips (Intrastate)
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Echuca Moama

1,978,767

Total Domestic Overnight Nights

Echuca Moama

632,815

Total Domestic Overnight Nights (Interstate)

Echuca Moama

945,952

Total Domestic Overnight Nights (Intrastate)




Total Day Trips

Echuca Moama

0.8M
Average: 586,027
. 0.6M Echuca Moama
E‘ Period Total Day Trips (Interstate) Total Day Trips (Intrastate)
§ 0.4M YE Sept 2019 EVEER
739,614
© 662,348 YE Sept 2020
° 586,811 587,886
2 503,649 YE Sept 2021
0.2M R YE Sept 2022
YE Sept 2023
YE Sept 2024
0.0M
YE Sept 2019 YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023 YE Sept 2024 .
Zero Values = No Data Reported for Period
Day Trip (Main Activity) Day Trip (Reason for Visit)
Echuca Moama Echuca Moama

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives
None of these 7.02% —\

413,254
Outdoor / nature 5 04M
9.24% >
S
O
- 0.3M 256,043 S
8 236,627 225613 236K ,
©
x 0.2M 179,240 162K
Active outdoor / spo... o 125
11.6% =
> 0.1TM
o
(m)]
0.0M

Local attractions / tourist activit...  /

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024
12.1%

- Social activities 56.32%



Total Overnight Trips

Echuca Moama

0.6M

A
611,521 605,477 593,494
532,168
454,187
0.2M 396,244
0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Total Overnight Nights

Echuca Moama

o
™
<

Total Overnight Trips

v
= Average: 1,545,563
o
= 1.5M
r=
R=3
c
-
@
5 1.0M
IS 1,743,574
"J)' 1,584,318 1,528,838 1495238 1,578,767
@ 1,342,643
5
A 0.5M
Ic
°
0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Total Domestic Overnight Trips interstate - intrastate

Echuca Moama

Stopover interstate - intrastate @ Interstate @ Intrastate

437,504

370,485 e
0.4M ’ 352 836
295 160
0.3M
214,53
0.2M 174,01 179,33
101,08
0 1M 83,702
0.0M

YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023

Total Overnight Trips

Total Domestic Overnight Nights interstate - intrastate

Echuca Moama
Stopover interstate - intrastate @ Interstate @ Intrastate

1,158,702 1,131,820

1031318 1,072,541
) 917,540
Sl 577,69
497,52
0.5M 425,61
270,10
0.0M

YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023

o
<

Total Domestic Overnight Nights

374,593

YE Sept 2024

945,952

YE Sept 2024



Reason for Visit (Overnight Trips)

Echuca Moama
Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

350K

321K 308K

275K 273K
243K
213K 219K
0.2M 182K 180K
117K
01M 90K
: 65
03 50 46 52
28 5

0 3 p— 2 0

0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

O
w
<

Reason for Visit (Overnight Trips)

Echuca Moama

Active outdoor / sports

Golf 4.9%
Play other sports 7.45%

Exercise, gym or swimming
26.96%

Cycling 10.01%

Other outdoor activities
12.13%

Water activities / sports

o 23.29%
Fishing 15.28%

Main Activity (Overnight Trips)

Echuca Moama

Active outdoor / sports
18.14%

Social activities 45.67%

Echuca Moama

Outdoor / nature

Go to the beach 10.36%

Visit botanical/public gardens
22.47%

Visit national/state parks 29.44%

Local attractions / tourist activities
13.01%

Outdoor / nature 12.52%

Arts / heritage 10.27%

Other activities 0.38%

Visit farms 2.86%

Bushwalking / rainforest walks
34.87%



Echuca Moama
Arts / heritage

Visit art / craft workshops / studios

Attend theatre/concerts/performing arts | 2.9%
588%  \

— Visit museums/art galleries 39.65%

Experience aboriginal art / craft / cultural displays
7.27%

Attend festivals / fairs / cultural events

13.27%

Visit history / heritage buildings /sites / monuments  /
27.36%

Echuca Moama

Local attractions / tourist activities

Visit wildlife parks / zoos / aquariums
7.46% | [ Visit food markets 7.28%

Go on quided tour 9.54% —\
J ° Ve Tourist trains 5.79%

Visit amusements / theme parks
y 3.16%

— Visit distilleries 2.31%

Charter boat / cruise / ferry
14.62%

Visit wineries 17.2% — S Go to markets 31.57%

Echuca Moama

Social activities

Eat out - restaurant and/or cafe

Shopping for pleasure
/" 30.44%

105%  \

Sightseeing/looking around
12.3% ‘

Pubs, clubs, discos etc /
20.13%

\— Visit friends & relatives 23.34%

Total International Visitors

Echuca Moama

10,594 10,606
o 10K
—
=
2
=
. 6,216
2
@
c 5K
2
= 2,991
i 2,151
©
0
0K

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024
Period



Murray Regional Tourism

Tourism Research Australia Year Ending September 2024 Domestic and International Visitor Survey Data

Edward River,Echuca Moama

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)

~—

REGIONAL

Uurra

N
TOURISM



Year Ending
Sept 2024

mi

Edward River Echuca Moama

773,159

1,942,634

Total Visitors (All)

Edward River Echuca Moama

Total Day Trips

Edward River Echuca Moama

162,572

Total Overnight Trips

Edward River Echuca Moama

6,903

Total International Visitors

Edward River Echuca Moama

118,265

Total Day Trips (Interstate)

|2

Edward River Echuca Moama

654,894

Total Day Trips (Intrastate)

Edward River Echuca Moama

319,255

Total Overnight Trips (Interstate)

Edward River Echuca Moama

2,111,494

Total Domestic Overnight Nights

Edward River, Echuca Moama

1,042,021

Total Domestic Overnight Nights (Interstate)

Edward River Echuca Moama

443,317

Total Overnight Trips (Intrastate)

Edward River,Echuca Moama

1,069,473

Total Domestic Overnight Nights (Intrastate)




Total Day Trips

Edward River,Echuca Moama

759,933
636,440

0.8M

O
o)
<

0.4M

Total Day Trips

0.2M

0.0M

Day Trip (Main Activity)

Edward River,Echuca Moama

Local attractions / tou...

Active outdoor / sports

YE Sept 2019

None of these 5.67% —\

Outdoor / nature
7.46% p

9.78%

12.57%

YE Sept 2020

856,791

567,231 554,397

YE Sept 2021  YE Sept 2022  YE Sept 2023

(- Social activities 60.35%

1,325

773,159

YE Sept 2024

Edward River,Echuca Moama

Period Total Day Trips (Interstate) Total Day Trips (Intrastate)

YE Sept 2019
YE Sept 2020
YE Sept 2021
YE Sept 2022
YE Sept 2023
YE Sept 2024

Zero Values = No Data Reported for Period

Day Trip (Reason for Visit)

Edward River,Echuca Moama

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

0.4M

0.3M

0.2M

Day Trip (Reason for Visit)

0.0M

256,663
249,880 236K

197K

166
115

YE Sept 2019 YE Sept 2020

258,233

YE Sept 2021

277878

YE Sept 2022

439,786

YE Sept 2023

311,974

232K

YE Sept 2024



Total Overnight Trips

Edward River,Echuca Moama

0.8M

O
o
<

0.4M 791,941 767,832 745721 762,572

576,923
519,502

Total Overnight Trips

0.2M

0.0M
YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Total Overnight Nights

Edward River,Echuca Moama

N
o
<

1.5M

2,168,865 2,152,148 2,189,158 2111494
1,820,391

1.0M
1,698,929

0.5M

Total Domestic Overnight Nights

0.0M
YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Total Domestic Overnight Trips interstate - intrastate

Edward River,Echuca Moama
Stopover interstate - intrastate @ Interstate @ Intrastate

486,572
443,317

319,25

404,487 414,478 422,155

353,35
323,56
172,43

0.4M

331,192
305,36

0.2M

Total Overnight Trips

188,31

YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024

0.0M
Total Domestic Overnight Nights interstate - intrastate

Edward River,Echuca Moama

Stopover interstate - intrastate @ Interstate @ Intrastate

1.5M
12
_-5, 1,219,155 1,206,810 1as 704
Z 1,093,356 —
= i 1,043,45 1,042,021
o 94533
é 1.0M '
g 727.03
L
I 47977
g 0.5M
o
=)
©
(@]
I_
0.0M

YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024



Reason for Visit (Overnight Trips)

Edward River,Echuca Moama

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

428K
409K

o
N
<

368K
350K 346K

237K 284K
- 259K 250K 256K
0.2M 155K
131K 117
82
0.1T™M 64 56 1 4
A

0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

o
w
<

Reason for Visit (Overnight Trips)

Edward River,Echuca Moama

Active outdoor / sports

Golf 6.1%

Play other sports 7.74% Exercise, gym or swimming

24.15%

Cycling 10.35%

Other outdoor activities

14.2%
Fishing 19.23%

Water activities / sports 18.23%

Edward River Echuca Moama

Outdoor / nature 12.9%

Active outdoor / sports

19.06% . . o
Local attractions / tourist activities

11.32%

Arts / heritage 10.31%

Other activities 0.55%

Social activities 45.86%

Edward River, Echuca Moama
Outdoor / nature

Visit farms 3.91%
Go to the beach 13.63% °

Bushwalking / rainforest walks
32.27%

Visit botanical/public gar...
20.21%

Visit national/state parks 29.98%



Edward River, Echuca Moama
Arts / heritage

Visit art / craft workshops / stu... 5.34% —\

Experience aboriginal art / craft / cultural displays
5.76%

— Visit museums/art galleries 38.02%

Attend theatre/concerts/performing arts

7.6% '

Attend festivals / fairs / cultural events
13.56%

Visit history / heritage buildings /sites / monuments |
26.82%

Edward River Echuca Moama

Local attractions / tourist activities

Visit wildlife parks / zoos / aquariums

[ 6.99%
Go on guided tour 8.94% —\

S Tourist trains 5.43%

Visit amusements / theme parks
’ 2.96%

Charter boat / cruise / ferry _—— Visit distilleries 2.17%

13.7%

Visit wineries 17.48% —
N— Go to markets 34.5%

Edward River Echuca Moama

Social activities

Eat out - restaurant and/or cafe

Shopping for pleasure /" 28529,

10.87%  \

Sightseeing/looking arou...
12.6%

Pubs, clubs, discos etc /

20.4% \__ Visit friends & relatives

23.73%
Total International Visitors
Edward River,Echuca Moama
11,995
11,302
()]
| S
2 10K
v
=
0 6,903
k=
o
c
o 5K
E 3,955
g 2.345
|_
15
0K

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024
Period



Murray Regional Tourism

Tourism Research Australia Year Ending September 2024 Domestic and International Visitor Survey Data

Swan Hill wrra

\[’-\\

REGIONAL J TOURISM

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
Sept 2024
Swan Hill

mi

Swan Hill

148,322

Total Visitors (All)

Swan Hill

380,419

Total Day Trips

74,168

Total Day Trips (Interstate)

|2

Swan Hill

360,603

Total Overnight Trips

Swan Hill

Swan Hill

306,251

Total Day Trips (Intrastate)

7,300

Total International Visitors

Swan Hill

Total Overnight Trips (Interstate)

137,615

Swan Hill

988,174

Total Domestic Overnight Nights

Swan Hill

386,277

Total Domestic Overnight Nights (Interstate)

Swan Hill

222,988

Total Overnight Trips (Intrastate)

Swan Hill

601,897

Total Domestic Overnight Nights (Intrastate)




Total Day Trips

Swan Hill
0.4M
0,387 Swan Hill
9 03M . . .
E Period Total Day Trips (Interstate) Total Day Trips (Intrastate)
>
= YE Sept 2019
— 0.2M 402,799 380,419 YE Sept 2020
© 316,712
© g 279 675 YE Sept 2021
0.1M YE Sept 2022
YE Sept 2023
YE Sept 2024 306,251
0.0M
YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023 YE Sept 2024 .
Zero Values = No Data Reported for Period
Day Trip (Main Activity) Day Trip (Reason for Visit)
Swan Hill Swan Hill
Active outdoor / sports Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives
3.95%
203,370
Outdoor / nature = 200K
15.46% 0
3 152,685
S 143,269
w— 150K
c
a 105,790
o 96K 97K
@ 100K
o
|_
>, 50K
1Y)
= 5K
% —/ oK
None of these 23.82% N\ Social activities 54.45% YESept 2019 YESept2020  YESept2021  YESept2022  YESept2023  YE Sept 2024



Total Overnight Trips

Swan Hill

o
w
<

0.2M

A ,003
340,772 360,603
77 682 302,422
' 256,711
: 195,825
0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Total Overnight Nights

Swan Hill

Total Overnight Trips

o
<

1.0M

A
. 988,174
836,873 793,317 789,295
679,929
582,021
0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Total Domestic Overnight Nights
o
<

Total Domestic Overnight Trips interstate - intrastate

Swan Hill

Stopover interstate - intrastate @ Interstate @ Intrastate

0.3M 286,115

222,988

199,592

234,652 234,975
0.2M
161,123

67,447
54,657
34702 43,030

YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024

Total Overnight Trips
o
<

0.0M

Total Domestic Overnight Nights interstate - intrastate

Swan Hill

Stopover interstate - intrastate @ Interstate @ Intrastate
0.8M 729,786

630,069
601,897

o
o
<

706,959
473,930

| 458,399
0.4M
205,99
oM 107,08 123,62 P
0.0M

YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024

Total Domestic Overnight Nights




Reason for Visit (Overnight Trips)

Swan Hill

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

142K
132K 136K

129K
115K
106K
97K
100K 89K 92
79K 78K
70 70K
48
£ 0K 42 42 45
3K
0K

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

—
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o
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Reason for Visit (Overnight Trips)

Swan Hill

Active outdoor / sports

Cycling
Golf 7.1% —t87%

Other outdoor activities
8%

Fishing 36.67%
Water activities / sports
9.2%

Play other sports 13.1%

Exercise, gym or swimming 24.07%

Main Activity (Overnight Trips)

Swan Hill

Active outdoor / sports 19.5%

Outdoor / nature 13.84%

Arts / heritage 9.15%

Local attractions / tourist activities
5.61%

Social activities 51.4%

Swan Hill

Outdoor / nature

Go to the beach 4.83%
Visit farms 13.69%

Visit national/state parks
43.36%

Bushwalking / rainforest walks
38.12%



Swan Hill
Arts / heritage

Attend theatre/concerts/performing arts

Visit history / heritage buildings /sites / monuments
37.21%

Swan Hill

Local attractions / tourist activities

Visit amusements / theme parks
14.85% )

Charter boat / cruise / ferry
16%

10.8% \

— Visit museums/art galleries 51.99%

I_ Visit wineries 14.85%

— Go on guided tour 12.14%

(- Go to markets 42.15%

Swan Hill

Social activities

Sightseeing/looking around

6.12% \

Shopping for pleasure
8.73% )

Pubs, clubs, discos etc ;
22.47%

Visit friends & relatives 27.27% ]

Total International Visitors

Swan Hill

8K

5,860

oK

3,990

4K

2K

Total International Visitors

0

0K
YE Sept 2019 YE Sept 2020 YE Sept 2021

Eat out - restaurant and/or cafe
/" 31.32%

7,300

: I

YE Sept 2022 YE Sept 2023 YE Sept 2024

1,277

Period



Murray Regional Tourism

Tourism Research Australia Year Ending September 2024 Domestic and International Visitor Survey Data

Albury
Wodonga _

Uusrra
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REGIONAL J TOURISM

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




® o Albury Wodonga
Year Ending
& &
Sept 2024 m» 1'91,0'456
Total Visitors (All)
Albury Wodonga Albury Wodonga
981,351 907,826
Total Day Trips Total Overnight Trips
Albury Wodonga Albury Wodonga Albury Wodonga

425,974

Total Day Trips (Interstate)

539,377

Total Day Trips (Intrastate)

Albury Wodonga

21,279

Total International Visitors

|2

428,766

Total Overnight Trips (Interstate)

Albury Wodonga

1,986,290

Albury Wodonga

479,060

Total Overnight Trips (Intrastate)

Total Domestic Overnight Nights

Albury Wodonga

883,165

Total Domestic Overnight Nights (Interstate)

Albury Wodonga

1,103,125

Total Domestic Overnight Nights (Intrastate)




Total Day Trips
Albury Wodonga

Average: 984,318

. 1.0M Albury Wodonga
E‘ Period Total Day Trips (Interstate) Total Day Trips (Intrastate)
§ YE Sept 2019 543,021
1,212,743
© 1,085,623 YE Sept 2020
5 05M LA YE Sept 2021
I 821,597 804,934
YE Sept 2022
YE Sept 2023
YE Sept 2024
0.0M
YE Sept 2019 YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023 YE Sept 2024 .
Zero Values = No Data Reported for Period
Day Trip (Main Activity) Day Trip (Reason for Visit)
Albury Wodonga Albury Wodonga

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives
Social activities 59.03% —\

461,843

449 258 443,884
Z 396,620
> 04M
S
2 10K
- 277,550
o

243K

% 223K
® 91K
E oo™
o
I: 102
>
©
(m)]

N

None of these 16.76% 0.0M

Arts / heritage 4.32% —/

Local attractions / tourist activities  /
8.26%

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024
- Outdoor / nature 9.12%



Total Overnight Trips Total Domestic Overnight Trips interstate - intrastate
Albury Wodonga Albury Wodonga

0.8M

0.4M 826,033 803,289
oo SR 473,569

0.0M

Stopover interstate - intrastate @ Interstate @ Intrastate

498, 1
469 956 219 479,060
A 481 432,036 428,76
93,997
2 04M
33333 >1,588
. . 265,120 275,785
849 784 Al
197,78
0.2M
0.0M

o
o
<

Total Overnight Trips
Total Overnight Trips

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024 YE Sept 2019  YE Sept 2020  YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024
Total Overnight Nights Total Domestic Overnight Nights interstate - intrastate
Albury Wodonga Albury Wodonga

Stopover interstate - intrastate @ Interstate @ Intrastate

v 2.0M 1,249,499
r= )
& 197 r= 1,103,125
z 2 1,058,979 _
S 1.5M 2 1.0M i
2 S 67,822 883,16
- = : 838,375
= = 89,400
S o 89,120 694,810 19,629
% 1.0M 1,926,801 cOS8E5 lediee=s P
4 1,664,812 -
= 1,527,495 o 0.5M sl
=
= 1,126,482 S
< 05M =
: :
|—
0.0M 0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024 YE Sept 2019  YE Sept 2020 YE Sept 2021  YE Sept 2022  YE Sept 2023  YE Sept 2024



Reason for Visit (Overnight Trips)
Albury Wodonga

Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives

324K 41K 328K

284K
0.3M - 563K
241K 248K
222
199K 184
90
0.1M
0.0M

YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Reason for Visit (Overnight Trips)

Albury Wodonga

Active outdoor / sports

Golf
Fishing 5.94% —4-21%

Other outdoor activities
8%

Water activities / sports
8.24%

Exercise, gym or swimming
50.64%

Play other sports 22.97%

Main Activity (Overnight Trips)

Albury Wodonga

Social activities 62.91%

Albury Wodonga

Outdoor / nature

Visit botanical/public gardens

Visit national/state parks
36.11%

13.45%

Active outdoor / sports 12.08%

Outdoor / nature 11.79%

Arts / heritage 6.59%

Local attractions / tourist activities
5.96%

Go to the beach 4.24%

Bushwalking / rainforest walks
46.21%



Albury Wodonga Albury Wodonga

Arts / heritage Social activities

Attend festivals / fairs / cultural events
135% \ Shopping for pleasure

Visit history / heritage buildings /sites / monuments 916% \
7 41.28%

Eat out - restaurant and/or cafe

/" 40%

Sightseeing/looking around
11.52%

/

Attend theatre/concerts/performing arts
14.79%

Pubs, clubs, discos etc /
14.96%

_/

Visit museums/art galleries 30.43% N
Visit friends & relatives 20.07%

Albury Wodonga Total International Visitors
Local attractions / tourist activities Albury Wodonga
— Visit wineries 26.97% 25,463
0 21,279
2
Visit food markets 0 20K
e = 17,730
4Y)
c
=
= 12,274
c
o
E 10K
© 5,648
2
372
OK
Go to markets 65.22% —/ YE Sept 2019 YE Sept 2020 YE Sept 2021 YE Sept 2022 YE Sept 2023 YE Sept 2024

Period



