
Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences of 
the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Albury (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.



YE Dec 2025 Domestic Visitation

Region Trips

6.66M
Region Nights

8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences of 
the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Berrigan-Murrumbidgee (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.



YE Dec 2025 Domestic Visitation

Region Trips

6.66M
Region Nights

8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences 
of the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Campaspe (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.



YE Dec 2025 Domestic Visitation

Region Trips

6.66M
Region Nights

8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences 
of the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Edward River-Murray River (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.



YE Dec 2025 Domestic Visitation
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6.66M
Region Nights

8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences 
of the use of the information contained in this document.
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Murray Regional Tourism 
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Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.



YE Dec 2025 Domestic Visitation

Region Trips

6.66M
Region Nights

8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences 
of the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Gannawarra (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.
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6.66M
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8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences of 
the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Greater Hume (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.
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8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences of 
the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Mildura (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.
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Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences of 
the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Moira (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.



YE Dec 2025 Domestic Visitation

Region Trips

6.66M
Region Nights

8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077



YE Dec 2025 Domestic Visitation

Trips (LGA)

820,773
Nights (LGA)

1,072,061

Tourism Region

Murray Regional Tourism 

LGA

Moira (LGA) 

YE Dec 2025 Domestic Visitation

Expenditure (LGA)

$76,738,145

Daytrips

Expenditure (LGA)

$238,691,868

Overnight trips

YE Dec 2025 Domestic Visitation

Trips (LGA)

350,615

Daytrips

Trips (LGA)

470,158

Overnight trips

YE Dec 2025 Domestic Visitation

0K 200K 400K
Trips (LGA)

Overnight trips

Daytrips

470.2K

350.6K

YE Dec 2025 Domestic Visitation

$0M $100M $200M
Expenditure (LGA)

Overnight trips

Daytrips

$238.7M

$76.7M



Tourism Region

Murray Regional Tourism 

LGA

Moira (LGA) 

Daytrips

Trips (inter-intra)
94.2K

Expenditure (inter-intra)
$15.9M

Interstate

Trips (inter-intra)
256.4K

Expenditure (inter-intra)
$60.9M

Intrastate

Overnight Trips

Trips (inter-intra)
66.9K

Nights (inter-intra)
158.0K

Expenditure (inter-intra)
$38.0M

Interstate

Trips (inter-intra)
403.3K

Nights (inter-intra)
914.0K

Expenditure (inter-intra)
$200.7M

Intrastate



Tourism Region

Murray Regional Tourism 

LGA

Moira (LGA) 

YE Dec 2025 - Overnight Trips

Reason for Visit (Trips)

283,505

Holiday

Reason for Visit (Trips)

147,712

Visiting friends and relatives

YE Dec 2025 Reason for Visit (Trips) - Overnight Trips

0K 100K 200K 300K
Reason for Visit (Trips)

Vi
si

t R
ea

so
n Holiday

Visiting friends and relatives

283.5K

147.7K

YE Dec 2025 - Daytrips
YE Dec 2025 Reason for Visit (Trips) - Daytrips

Vi
si

t R
ea

so
n



Tourism Region

Murray Regional Tourism 

LGA

Moira (LGA) 

YE Dec 2025 - Main Activity
Visit Activity Daytrips

 
Overnight trips
 

Active outdoor / sports   171,605
Outdoor / nature   152,678
Social activities 258,043 372,319

YE Dec 2025 - Main Activity

0K 200K 400K
LGA Activity (trips)

Vi
si

t A
ct

iv
ity

Social activities

Active outdoor / sports

Outdoor / nature

258,043

372,319

171,605

152,678

Type of traveller Daytrips Overnight trips

YE Dec 2025 - Home Origin
Home Origin Overnight trips

 

Melbourne 221,375
Other VIC 181,904

YE Dec 2025 LGA Home Origin (trips)

0K 100K 200K
LGA Home Origin (trips)

H
om

e 
O

ri
gi

n Melbourne

Other VIC

221,375

181,904

Type of traveller Overnight trips

YE Dec 2025 - Accommodation
Visit Accommodation LGA Accommodation (trips)

Commercial Accommodation 284,009
Private Accommodation 177,299

YE Dec 2025 - Accommodation

0K 200K
LGA Accommodation (trips)

Vi
si

t A
cc

om
m

od
at

io
n

Commercial Accommodation

Private Accommodation

284K

177K



Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences of 
the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Swan Hill (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.



YE Dec 2025 Domestic Visitation
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6.66M
Region Nights

8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077



YE Dec 2025 Domestic Visitation

Trips (LGA)

421,107
Nights (LGA)

470,809

Tourism Region

Murray Regional Tourism 

LGA

Swan Hill (LGA) 

YE Dec 2025 Domestic Visitation

Expenditure (LGA)

$60,223,161

Daytrips

Expenditure (LGA)

$86,730,397

Overnight trips

YE Dec 2025 Domestic Visitation

Trips (LGA)

224,422

Daytrips

Trips (LGA)

196,685

Overnight trips

YE Dec 2025 Domestic Visitation

0K 100K 200K
Trips (LGA)

Daytrips

Overnight trips

224.4K

196.7K

YE Dec 2025 Domestic Visitation

$0M $20M $40M $60M $80M
Expenditure (LGA)

Overnight trips

Daytrips

$86.7M

$60.2M



Tourism Region

Murray Regional Tourism 

LGA

Swan Hill (LGA) 

Daytrips

Trips (inter-intra)
46.8K

Expenditure (inter-intra)
$7.9M

Interstate

Trips (inter-intra)
177.6K

Expenditure (inter-intra)
$52.4M

Intrastate

Overnight Trips

Trips (inter-intra)
48.0K

Nights (inter-intra)
105.6K

Expenditure (inter-intra)
$20.9M

Interstate

Trips (inter-intra)
148.7K

Nights (inter-intra)
365.2K

Expenditure (inter-intra)
$65.9M

Intrastate



Tourism Region

Murray Regional Tourism 

LGA

Swan Hill (LGA) 

YE Dec 2025 - Overnight Trips

YE Dec 2025 Reason for Visit (Trips) - Overnight Trips

Vi
si

t R
ea

so
n

YE Dec 2025 - Daytrips
YE Dec 2025 Reason for Visit (Trips) - Daytrips

Vi
si

t R
ea

so
n



Tourism Region

Murray Regional Tourism 

LGA

Swan Hill (LGA) 

YE Dec 2025 - Main Activity
Visit Activity Overnight trips

 

Social activities 163,199

YE Dec 2025 - Main Activity

0K 100K
LGA Activity (trips)

Vi
si

t A
ct

iv
ity

Social activities 163,199

Type of traveller Overnight trips

YE Dec 2025 - Home Origin
Home Origin

YE Dec 2025 LGA Home Origin (trips)

H
om

e 
O

ri
gi

n

YE Dec 2025 - Accommodation
Visit Accommodation LGA Accommodation (trips)

YE Dec 2025 - Accommodation

Vi
si

t A
cc

om
m

od
at

io
n



Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences of 
the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Wentworth-Balranald (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.
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6.66M
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8.69M
Region Expenditure

$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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Domestic Tourism Research Data
Year Ending December 2025

Data Governance: Tourism Research Australia 

Source Database:
Domestic Tourism Statistics (DoTS)
Regional Expenditure Model (REX)

Disclaimer
Murray Regional Tourism shall not be held responsible for the direct or indirect consequences of 
the use of the information contained in this document.

Tourism Region

Murray Regional Tourism 

LGA

Wodonga (LGA) 

Note: 
Tourism Research Australia LGA reporting guidelines govern reported metrics. 
LGA must meet minimum sample sizes (Overnight Trips = 500 effective sample) (Daytrips = 1000 effective sample)

Data not meeting effective sample sizes are not published.
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$2.52bn

Tourism Region

Murray Regional Tourism 

YE Dec 2025 Domestic Visitation
Type of traveller Region Trips Region Nights Region Expenditure

Daytrips 2,960,834 0 $753,524,106
Overnight trips 3,699,654 8,688,490 $1,761,538,971
Total 6,660,488 8,688,490 $2,515,063,077
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