Murray Regional Tourism

Year Ending (YE) December 2024 International and Domestic Visitor Survey Data

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with -

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained (f the entire Australian population had been included in the survey" (source TRA)
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Total Visitation

6,295,422

Total Visitors

Domestic Visitation

6,225,796

Total Visitors

Domestic Day Visitation

2,930,772

Total Visitors

Domestic Day Intrastate

1,893,929

Total Visitors

Domestic Day Interstate

International Visitation

69,626

Total Visitors

Domestic Overnight Visitation

3,295,024

Total Visitors

1,036,843

Total Visitors

Year Ending December 2024

Domestic Overnight Intrastate

1,957,397

Total Visitors

Domestic Overnight Interstate

1,337,627

Total Visitors
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Total Spend

$2,502,280,391

Total Spend ($)

Domestic Spend

$2,375,334,026

Total Spend ($)

International Spend

$126,946,366

Total Spend ($)

o
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Domestic Day Intrastate

$348,142,438

Total_Spend ($)

Domestic Day Spend

$541,378,012

Total Spend ($)

Domestic Day Interstate

$193,235,574

Total_Spend ($)

Year Ending December 2024

-

Domestic Overnight Spend

Total Spend ($)

$1,833,956,014

Domestic Overnight Intrastate

$1,110,362,118

Total_Spend ($)
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Domestic Overnight Interstate

$723,593,896

Total_Spend ($)




Total Nights

11,702,972

Total Nights

Domestic Nights

8,896,591

Total Nights

|2

International Nights

2,806,381

Total Nights

Domestic Overnight Intrastate

5,396,474

Total_Nights

Year Ending December 2024
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Domestic Overnight Interstate

3,900,117

Total_Nights
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Total Visitors

oM

Total Visitors
N
<

N
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oM

Domestic Overnight Visitors

3M

Total Visitors
N
<

2

oM

YE Dec

2019

3,387,071

YE Dec
2019

3,886,817

YE Dec

2020

YE Dec
2020

4,527,403

YE Dec

2021

2,247,213

YE Dec
2021

YE Dec
2022

YE Dec
2023

YE Dec YE Dec YE Dec
2022 2023 2024
3,290,194 3,295,024
3,155,937

YE Dec
2024

Domestic Day Visitors

3,516,452

2,972,508 2,930,772

2,741,638
2,208,195 2:279.745 I

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec
2019 2020 2021 2022 2023 2024

Total Visitors
N w
< <

<

oM

International Visitors

80K
69,626

» 60K
.
o
0
= 40K
2 26,871
|_

20K 12,815

oK

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec
2019 2020 2021 2022 2023 2024



Total Spend

: Domestic Day Spend
$2.47bn 2.50bn

$2.23bn $606.6M
$2.09bn $0.6bn $541.4M
$510.0M
$476.3M
$1.29bn $O4bn Y 350.7M
$1.12bn $342.6M  $
$1bn
I I h
$0bn

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec $0.0bn

2019 2020 2021 2022 2023 2024 YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec
2019 2020 2021 2022 2023 2024

)
A
N
on
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Total Spend ($
Total Spend ($)

Domestic Overnight Spend

International Spend
$2.0bn
$1.73bn $126.9M
$1.49bn

__ $1.5bn
% @ $100M
S g $77.5M
Q. ¢1.0b v
f$ ! $0.77bn &
(¢ —_—
- (0]
= S $50M

$0.5bn $25.0M

$0.2M
0.0b
$0.0bn $OM

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec VED VED VED VED Ve D .
2019 2020 2021 2022 2023 2024 ec ec ec ec ec ec

2019 2020 2021 2022 2023 2024



Total Nights

11,645,932

10M
u
i
R
Z 5,529,878
©
| SM I
oM

YE Dec YE Dec
2019 2020

International Nights

3M
w 2m 1,759,688
i -
D
pd
©
o
= m
190,550
oM L]

YE Dec YE Dec
2019 2020

6,678,851

YE Dec
2021

8,953,073

YE Dec
2022

409,211

YE Dec
2021

YE Dec
2022

10,571,118

YE Dec
2023

YE Dec
2023

YE Dec
2024

2,806,381

1,612,313 I

YE Dec
2024

Domestic Overnight Nights

1M 8,958,805 8,896,591
9,886,244 8,543,862

v 6,677,481
-
D 5,339,328
Z
..73 5M
o

oM

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec
2019 2020 2021 2022 2023 2024

Visitor Type @ Domestic overnight:Interstate @ Domestic overnight:Intrastate

oM 2.60M 5.40M
4.81M
4.46M 4.54M
4.00 4.15
2 4Mm .
c 3.35M 3.50
D
ZI
g 1.99 2.21
= 2M
oM
YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec
2019 2020 2021 2022 2023 2024



Reason for Visit (Overnight Visitors)

Reson For Visit @ Business @Holiday @VFR

Reason for Visit

3M

2M

™

oM

3.2M 3.1M 3.1M
2.9M

2.1M

1.5M

YE Dec 2019 YE Dec 2020 YE Dec 2021 YE Dec 2022 YE Dec 2023 YE Dec 2024
Year Ending

8 - 14 nights OM (2.1%) )
4 - 7 nights
1M (18. 07%

3 nights
1M (19.78%)

Number of Nights (Overnight Visitors)

\— 2 nights 1M (27.5%)

/— 1 night 1M (31.93%)

Main Activity (Overnight Trips)

Local attractions / Tourist activities
[ 8.21%

Outdoor / Nature

13.65% ,— Other activities 0.98%

Active outdoor / sports
19.19%

N— Social activities 49.63%

Pubs, clubs, discos etc

Visit friends & relatives
Sightseeing/looking around
Go shopping for pleasure

Exercise, gym or swimming

Activity Detail

Bushwalking / rainforest walks
Visit national/state parks
Fishing

Visit museums or art galleries

Year Ending December 2024

Top 10 Activity Detail (Overnight Visitors)

Eat out / dine at a restaurant and/or cafe 1.90M

I
B o
- 0.39M
B o
- 0.29M
- 0.29M

. 0.20M

0

<
2

2M




Active outdoor/Sports (Overnight Trips) Arts/Heritage (Overnight Trips)

Cycling N |
Other outdoor activities nfd ~ ©-32% Visit museums or art galleries
67% /" 41.16%
. (o]

Visit art / craft workshops / studios

3.05% )

Theatre, concerts, performing arts .
12.67%

Exercise, gym or swimming

| 30.68%

Play other sports 8.75% —~

Golf 11.2% —

Attend festivals / fairs or cultural eve... )

Water activities / sports  / 14.88%
13.14% \_ Fishi 9
Fishing 23.21% | Visit history / heritage buildings/sites/monuments
28.24%
Indigenous Culture Activities (Overnight Trips) Local Attractions/Tourist Activities (Overnight Trips)
Visit an aboriginal site / community Visit amusements / the... 247% —

/" 22.58%

Tourist trains 2.66% —\
Visit farmgates 3.59% —_

_~— Go to markets 31.37%
Go on guided tours or excursions

7.88%

Participate in traditional activities

e

12.34%
Visit food markets
9.44%
Have a camping experience on Aboriginal land
S 8.65% PG &P 7 Charter boat / cruise / ferry
Experience aboriginal art / craft and cultural displ... o 11.88%

47.78%

\__ Have an Aboriginal food experience \__ Visit wineries 24.49%

8.65%

Year Ending December 2024




Outdoor/Nature (Overnight Trips)

Visit farms 4.45% —

Go to the beach 13.84% —

—— Bushwalking / rainforest walks 35.77%

Visit botanical or other public gardens
14.84%

Visit national/state parks 30.83% —

Social Activities (Overnight Trips)

Sightseeing/looking around 11.55% —\ /— Go shopping for pleasure 9.87%

,— Picnics or BBQs 2.03%
_~— Attend an organised sporting event 1.76%

Visit friends & relatives 18.16% ——

- Eat out / dine at a restaurant and/or cafe
33.93%

Pubs, clubs, discos etc 20.06% —/

Year Ending December 2024




Domestic Day

2,930,772

Total Visitors

Domestic Day

$541.4M

Total Spend ($)

Domestic Overnight

3,295,024

Total Visitors

Domestic Overnight

$1.83bn

Total Spend ($)

Year on Year Change % Dec 2024 Vs Dec 2023

Traveller Type Total Visitors

Total Spend ($) Total Nights

Traveller Type
A

Average Spend ($)

Domestic day 6.90%
Domestic overnight 0.15%
International 22.81%
Total 3.40%

-10.75%
2.93%
63.90%
1.48%

Domestic day

-0.69%
74.06% International
10.71% Total

Traveller Type Total Visitors Total Spend ($)  Total Nights
Domestic day 2,930,772 $541,378,012 0
Domestic overnight 3,295,024 $1,833,956,014 8,896,591
International 69,626 $126,946,366 2,806,381
Total 6,295,422 $2,502,280,391 11,702,972
Visitor Type Total_Visitors Total_Spend ($) Total_Nights
Domestic day:Interstate 1,036,843 $193,235,574 0
Domestic day:Intrastate 1,893,929 $348,142,438 0
Domestic overnight:Interstate 1,337,627 $723,593,896 3,500,117
Domestic overnight:Intrastate 1,957,397 $1,110,362,118 5,396,474
Total 6,225,796 $2,375,334,026 8,896,591

Domestic overnight

$170
$501
$1,358
$345

Y-Y % Change
Visitor Type

YE Dec 2024 Vs YE Dec 2023

Total Visitors

Total_Spend ($) Total_Nights

Domestic day:Interstate
Domestic day:Intrastate
Domestic overnight:Interstate
Domestic overnight:Intrastate
Total

12.26%
4.17%
-15.59%
14.77%
3.22%

-14.68%
-8.40%
-12.30% -15.66%
16.07% 12.22%
-0.54% -0.69%
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Murray Regional Tourism

Tourism Research Australia Year End December 2024 Domestic and International Visitor Survey Data

Mildura
Wentworth
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Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
December 2024

mi

Mildura Wentworth

909,357

Total Visitors (All)

Mildura Wentworth

254,333

Day Trips

Mildura Wentworth

630,819

Overnight Trips

Mildura Wentworth

Mildura Wentworth

166,537

Mildura Wentworth

87,796

Day Trips (Interstate)

Day Trips (Intrastate)

24,205

International Visitors

Mildura Wentworth

282,010

Overnight Trips (Interstate)

Mildura Wentworth

348,809

Overnight Trips (Intrastate)

|2

Mildura Wentworth

1,851,751

Domestic Overnight Nights

Mildura Wentworth

755,004

Domestic Overnight Nights (Interstate)

Mildura Wentworth

1,096,747

Domestic Overnight Nights (Intrastate)




Day Trips

Mildura Wentworth
Mildura Wentworth

Calendar year Day Trips (Interstate) Day Trips (Intrastate)

Average: 331,983 2013 [EEREL
0 2020
= 2021
o 457,608
8 0.2M 367.733 2022
252,980 2023
2024
0.0M :
2019 2020 2021 2022 2023 2024 Zero Values = No Data Reported for Period
Calendar year
Reason for Visit (Day Trip)
Day Trip Main Activity Mildura Wentworth
Mildura Wentworth Day Reason for Visit ®Business @Holiday ® Other reason @ Visiting friends and relatives

Active outdoor / sports 259,371

5.44% \ /— None of these 46.68%

Outdoor / nature a

(G
7.28% ) — 196,060

% 0.2M 182,946
Q 160,261
0 133,946
- 109K
S 100K
— 0.1M
o
;)
©
)
o

Social activities 40.6% —/

0.0M
2019 2020 2021 2022 2023 2024

Calendar year



Overnight Trips Overnight Trips Interstate - Intrastate
Mildura Wentworth Mildura Wentworth

Inter-Intra @ Interstate @ Intrastate

0.4M 357,219 361,704

348,809

, 06M 52055 335,305
2 " 296917 291,635 282,010
= 8_ 0.3M
% 0.4M = 213,299 212,620
= 706,389 <
= 671,660 626,940 630,819 2 0.2M 138 645
> L r
5 .. 509,537 o

0.2M s S 0.1M

0.0M 0.0M

2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024
Calendar year Calendar year

Overnight Nights Interstate - Intrastate

Overnight Nights )
Mildura Wentworth

Mildura Wentworth
Inter-Intra @ Interstate @Intrastate

" " 1,276,861
_C el
o 2M '5» 1,081,458 1,096,747
= Z 988,122 967,391,
= = 1.0M 894,058
I 2 767,389 755,004
> 2,264,983 > 526,972
O 1M 2,048,849 S
o 1,851,751 L 05M 344,877
0 I '
o o
£ 1,028,419 c
(@]
a a
0.0M
Y 2019 2020 2021 2022 2023 2024

2019 2020 2021 2022 2023 2024
Calendar year

Calendar year



Reason for Visit (Overnight)

Mildura Wentworth Overnight Main Activity

Mildura Wentworth
Overnight Reason for Visit @ Business @ Holiday @ Other reason @ Visiting friends and relatives
Arts / heritage 6.28% Other activities 2.29%

307K 505K Local attractions / tourist activities

10.72%

O
w
<

269K

224K

211K

197K

Outdoor / nature
12.89%

0.2M

151

130K

Social activities 50.36%
0.1TM

Reason for Visit (Overnight)

Active outdoor / sports
17.46%

14K

0.0M
2019 2020 2021 2022 2023 2024

Calendar year

Mildura Wentworth

Outdoor / nature

Mildura Wentworth

Active outdoor / sports

Visit farms 2.93%

Exercise, gym or swimming Go to the beach 11.32%
38%

Bushwalking / rainforest walks
33.95%

Play other sports 2.86%
Cycling 3.21%

Visit botanical or other ...

Golf 7.49% 18.17%

Water activities / sports
15.24%

Visit national / state parks
Fishing 32.52% 32 36%



Mildura Wentworth
Arts / heritage

Visit an aboriginal site / community
509% |

Theatre, concerts other performing arts
15.63% )

Visit history / heritage buildings, sites or mon...
21.62%

- Visit museums/art galleries 53.71%

Mildura Wentworth

Local attractions / tourist activities

— Visit food markets 6.85%

Go on guided tours or excursions
’479%

_~— Tourist trains 2.61%

Go to markets 18.89% —_

Charter boat / cruise / ferry

24.69% “— Visit wineries 35.52%

Mildura Wentworth

Social activities

Eat out / dine at a restaurant and/or cafe

Attend an organised... 2.87%
_\ /_
36.65%

Go shopping for pleasure
11.88% |

Sightseeing/looking around
14.32%

—_—

Visit friends & relatives

14.4% L
Pubs, clubs, discos etc 17.72%

International Visitors
Mildura Wentworth

24,615 24,205
wn
S 20K
0 16,004
>
T
cC
k)
g 10K
2 5,963 5,986
<
58
0K
2020 2022 2024

Calendar year



Murray Regional Tourism

Tourism Research Australia Year End December 2024 Domestic and International Visitor Survey Data

Swan Hill
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Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Swan Hill

718,316

Total Visitors (All)

394,273

Overnight Trips

Swan Hill

6,959

International Visitors

Year Ending ® ®
December 2024
Swan Hill Swan Hill
357,084
Day Trips
Swan Hill Swan Hill

119,916

Day Trips (Interstate)

237,

Swan Hill

168 102,746

Day Trips (Intrastate)

Overnight Trips (Interstate)

Swan Hill

251,527

Overnight Trips (Intrastate)

|2

Swan Hill

998,136

Domestic Overnight Nights

Swan Hill

328,701

Domestic Overnight Nights

Swan Hill

(Interstate)

669,435

Domestic Overnight Nights (Intrastate)




Day Trips

Swan Hill
Swan Hill
Calendar year Day Trips (Interstate) Day Trips (Intrastate)
AM
) 0 2020 6,01
o
= 2021 20,
)
= 2022 3
0.2M 357,084 2023
218,348 248,950 2024
0.0M :
2019 2020 2021 2022 2023 2024 Zero Values = No Data Reported for Period
Calendar year
Reason for Visit (Day Trip)
Day Trip Main Activity Swan Hill
Swan Hill Day Reason for Visit @Business @Holiday @ Other reason @ Visiting friends and relatives
222,675
Arts / heritage 4.64% —\ /— Social activities 45.46%
Active outdoor / sports —
spszcy N 8 200K 186,834
. o
— 166,782
.ocal attractions / touri... %
6.68% SEITER TP
[
= 108K
o 100K 80K
- 71,716 — 76K
Outdoor / nature B 8
18.27% @
2 50K
OK
None of these 18.43% | 2019 2020 2021 2022 2023 2024

Calendar year



Overnight Trips
Swan Hill

0.3M

343,985

Overnight Trips
o
(N
<

0.1M

0.0M
2019

Overnight Nights
Swan Hill

1.0M

0.5M

743,645

Domestic Overnight Nights

0.0M
2019

184,847

2020

2020

306,946

2021 2022
Calendar year

749,564 783,117

2021 2022
Calendar year

397

293,028

2023 2024

998,136
763,179

2023 2024

Overnight Trips Interstate - Intrastate

Swan Hill

Inter-Intra @ Interstate @ Intrastate

288,641

0.3M
251,527

234,133 234,286

o
= 192,981
= 0.2M
= 150,942
o
g 100,047 102,746
> 0.1M
o 55,344
33,905 37,170
0.0M

2019 2020 2021 2022 2023 2024
Calendar year

Overnight Nights Interstate - Intrastate
Swan Hill

Inter-Intra @ Interstate @Intrastate

679,278 669,435
592,775

633,182

o
o
<

501,718

433,042
0.4M

170,404
0.2M 0:40

70,286

Domestic Overnight Nights

110,46

127,209I

2019 2020 2021 2022 2023 2024
Calendar year

0.0M



R for Visit (O ight
eason for Visit (Overnight) Overnight Main Activity

Swan Hill .
Swan Hill
Overnight Reason for Visit @ Business @ Holiday @ Other reason @ Visiting friends and relatives
Local attractions / tourist activities
Arts / heritage 9.18% 5.79%

150K 143K 142K

c

) 124K 121k

I= 114K sk 2 116K

iy Active outdoor / sports

O 100K 17.51%

0

=> 65K 67K g3k 68K

2 47K 50K Social activities 49.19%
c 50K 39K

o

s

é » 19K 17K

Outdoor / nature 18.34%
OK
2019 2020 2021 2022 2023 2024
Calendar year
Swan Hill

Swan Hill

Active outdoor / sports Outdoor / nature

Go to the beach 4.84%

Fishing 30.6% Visit national / state parks

42.85%

Cycling 1.98%
Water activities / sports
6.69%

Visit farms 13.72%

Golf 7.51%

Other outdoor activities nfd
8.46%

Exercise, gym or swimming

25 46% Bushwalking / rainforest walks

38.6%

Play other sports 19.3%



Swan Hill
Arts / heritage

Theatre, concerts other performing arts

13.73% \

Visit museums/art galleries
45.09%

Visit history / heritage buildings, sites or monuments  /
41.18%

Swan Hill

Local attractions / tourist activities

Visit wineries 11.66% ) , ,
Go on guided tours or excursions

/" 9.04%

Visit amusements / theme parks

11.66% Visit or stay on an island

4.26%

Visit industrial tourist attractions / ...
14.03%

—

~~— Go to markets 30.95%

Visit food markets 18.4% —/

Swan Hill

Social activities

Eat out / dine at a restaurant and/or cafe

Sightseeing/looking around /34409

513% \

Go shopping for pleasure
10.25%

Pubs, clubs, discos etc P
21.95%

Visit friends & relatives 23.17% |

International Visitors

Swan Hill

1,727

8K

6,951 6,959

6K

International Visitors
I\
~

1,615

N
~

1,171

B

2019 2020 2021 2022 2023 2024
Calendar year

oK



Murray Regional Tourism

Tourism Research Australia Year End December 2024 Domestic and International Visitor Survey Data

Echuca
Moama
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Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
December 2024

mi

Echuca Moama

1,161,082

Total Visitors (All)

Echuca Moama

537,099

Day Trips

Echuca Moama

595,587

Day Trips (Interstate)

Echuca Moama

618,310

Overnight Trips

Echuca Moama

481,512

Echuca Moama

5,673

International Visitors

Echuca Moama

196,878

Day Trips (Intrastate)

Overnight Trips (Interstate)

|2

Echuca Moama

421,432

Overnight Trips (Intrastate)

Echuca Moama

1,613,924

Domestic Overnight Nights

Echuca Moama

535,008

Domestic Overnight Nights (Interstate)

Echuca Moama

1,078,916

Domestic Overnight Nights (Intrastate)




Day Trips
Echuca Moama
0.8M Echuca Moama

Calendar year Day Trips (Interstate) Day Trips (Intrastate)

0.6M Average: 580,655 2019
2 2020
= 0.4M 2021
>
3 714,136 701,053 2022
537,099
0.2M 363,773
2024 481,512
0.0M :
2019 2020 2021 2022 2023 2024 Zero Values = No Data Reported for Period
Calendar year
Reason for Visit (Day Trip)
Day Trip Main Activity Echuca Moama
Echuca Moama Day Reason for Visit @Business @Holiday @ Other reason @Visiting friends and relatives
390,131
Arts / heritage 5.8% —\ 0.4M
Ve Social activities 57.06% . 342,395
Outdoor / nature % 312,031
8.02% =
> 0.3M
1Y)
a
None of these = 216,839
8.43% S
_ 0.2M 166,901 = 173K
L2
- 125K
o
7))
. i © 0.1M
ocal attractions / tourist ... &
10.15%
Active outdoor / sports  / 0.0M

10.55% 2019 2020 2021 2022 2023 2024
Calendar year



Overnight Trips

Echuca Moama

0.6M

O
N
<

610,639

Overnight Trips

o
N
<

0.0M
2019

Overnight Nights

Echuca Moama

—
U
<

1.0M

1,721,021

0.5M

Domestic Overnight Nights

0.0M
2019

2020

1,246,214

2020

602,958
484,480

2021 2022
Calendar year

1,673,566

1,487,897

2021 2022
Calendar year

536,371

2023

Avera|e 1,544,929

2023

618,310

2024

2024

345

Overnight Trips Interstate - Intrastate

Echuca Moama

Inter-Intra @ Interstate @ Intrastate

457,344

O
™
<

0.2M

Overnight Trips

0.0M
2019

242,102

153,29
93,211

2020

382,280

102,200

2021

Overnight Nights Interstate - Intrastate

Echuca Moama

Inter-Intra @ Interstate @Intrastate

1,179,991

1.0M

0.5M

Domestic Overnight Nights

541,03

2019

0.0M

920,104

326,1 10I

2020

208,153

394,805

2022

Calendar year

1,106,191

381,706

2021

Calendar year

1,126,294

656,770
547,272

2022

421,432
327.652
208,719 196,878
2023 2024
1,078,916
870,182

535,008

2024

2023



Reason for Visit (Overnight)

Echuca Moama

Overnight Reason for Visit @ Business @ Holiday @ Other reason @ Visiting friends and relatives

311K

O
w
<

210K
0.2M

0.1M

Reason for Visit (Overnight)

0.0M

2019

Echuca Moama

Active outdoor / sports

Golf 6.04%

Play other sports
9.09%

Cycling 9.55%

Other outdoor activities nfd
11.57%

197K

2020

328K

231K

193K

138K

37K
6K

2021 2022 2023 2024
Calendar year

Exercise, gym or swimming
27.24%

Water activities / sports
20%

Fishing 16.51%

Overnight Main Activity

Echuca Moama

Outdoor / nature 11.27%

Arts / heritage 11.67%

ocal attractions / tourist activ...
13.31%

Active outdoor / sports 19.62%

Echuca Moama

Outdoor / nature

Go to the beach 9.26%

Visit botanical or other p...
23.11%

Visit national / state parks
23.51%

Other activities 0.36%

Social activities 43.77%

Bushwalking / rainforest walks
41.57%



Echuca Moama
Arts / heritage

Theatre, concerts other perf... 5.11% —

Aboriginal art / craft / cultural displays
6.31%

Attend festivals / fairs or cultural events

11.53%
Visit museums/art galleries

e

40.53%

Visit history / heritage buildings, sites or monuments |
30.81%

Echuca Moama

Local attractions / tourist activities

. o
Visit food markets 8.51% ] — Tourist trains 4.77%

,— Visit wildlife parks / ... 4.24%
_— Visit distilleries 1.9%
_~— Visit breweries 0.88%

Go on guided tours or excursions
1076% |

Charter boat / cruise / ferry

—_—

13.48%

“— Go to markets 35.04%
Visit wineries 18.07% —

Echuca Moama

Social activities

Eat out / dine at a restaurant and/or cafe
/" 31.78%

Go shopping for pleasure
9.75%

Sightseeing/looking around
13.07%

—

Visit friends & relatives ~ /
18.31%

- Pubs, clubs, discos etc 22.03%

International Visitors

Echuca Moama

10,219
10K
< 8,077
= 7.534
0
>
~ 5,673
cC
2 5K
(¢]
C
S
9
<
1,350
0
0K
2020 2022 2024

Calendar year



Murray Regional Tourism

Tourism Research Australia Year End December 2024 Domestic and International Visitor Survey Data

Edward River

wrra
~="— [\

REGIONAL J TOURISM

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
December 2024

mi

Edward River

199,922

Day Trips

Edward River

422,004

Total Visitors (All)

Edward River

220,823

Overnight Trips

Edward River

1,659

International Visitors

Edward River

91,831

Day Trips (Interstate)

Edward River

107,691

Day Trips (Intrastate)

Edward River

142,958

Overnight Trips (Interstate)

Edward River

77,865

Overnight Trips (Intrastate)

|2

Edward River

819,285

Domestic Overnight Nights

Edward River

561,265

Domestic Overnight Nights (Interstate)

Edward River

258,020

Domestic Overnight Nights (Intrastate)




Day Trips

Edward River
Edward River

200K Calendar year Day Trips (Interstate) Day Trips (Intrastate)

2019
150K
. 2020
= 5,706 2021
>
g 100K 2022
coK 119,828 125,428 2023
89,989
43,367
oK
2019 2020 2021 2022 2023 2024 Zero Values = No Data Reported for Period
Calendar year
Reason for Visit (Day Trip)
Day Trip Main Activity Edward River
Edward River Day Reason for Visit @Business @Holiday @ Other reason @ Visiting friends and relatives
100K 94K
Arts / heritage 5.62% —/\ 87,852
= 80,268
None of these 6.74% —_ =
|_
>
=
- 56K
: (0
Active outdoor / sports S 50K
15.54% -
o
= 32K
S 26K
8 24K 22K
T 18K 17K 17K
é 10K 12K 12K 4,90
5K
oK
L Social activities 72.1% 2019 2020 2021 2022 2023 2024

Calendar year



Overnight Trips Overnight Trips Interstate - Intrastate

Edward River Edward River

Inter-Intra @ Interstate @ Intrastate

0.2M 144,134 145,865 142,958
u') I
2 " 119,162 116,760
= o
— =
= —
_-5, = 100K
C 0.1M =
g = 50,895 10

25,867
83,646
0.0M OK
2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024
Calendar year Calendar year

Overnight Nights Interstate - Intrastate

Edward River

Overnight Nights

Edward River
Inter-Intra @ Interstate @Intrastate

E 0.8M © 0.6M 561,265
D g
S 2 447,969
c 0.6M =
A=l 5 0.4M 369,728
c = 328,645
E o 269,277
S 0.4M DlElzs S 212,813 202,985
= 650,954 % 0.2M 161,150 142.617 S
) 448,655 @ '
£ 0.2M 411,894 = 45,585
o o
] 206,735 =
0.0M
0.0M 2019 2020 2021 2022 2023 2024

2019 2020 2021 2022 2023 2024
Calendar year

Calendar year



Reason for Visit (Overnight)

Edward River

Overnight Main Activity

Edward River
Overnight Reason for Visit @ Business @ Holiday @ Other reason @ Visiting friends and relatives

Local attractions / tourist activities
6.69%

121K Arts / heritage 8.67%
= 108K
k=) Outdoor / nature 12.01%
= 100K
S 81K
3 78K
E 61K 62K 63K
=
. 47K o1k 47K 48K
O 50K Social activities 49.16%
c
o 27K
0 20K
16K .
(<J) 11K 11K Active outdoor / sports
o
6K ok 23.47%
OK
2019 2020 2021 2022 2023 2024

Calendar year

Edward River Edward River

Active outdoor / sports Outdoor / nature

Visit farms 5.01%
Go to the beach 17.64%

Bushwalking / rainforest walks

Fishing 28.13%
32.83%

Play other sports 8.29%

Exercise, gym or swimming
13.97%

Golf 18.63%
Visit national / state parks

20.56%

Cycling 14.26% o . .
Visit botanical or other public gardens

Other outdoor activities nfd 23 96%
16.73%



Edward River
Arts / heritage

Aboriginal food experience 6.27% —/\

Aboriginal art / craft / cultural displays
6.27%

Visit history / heritage buildings, sites or ...
8.84%

‘ 27.83%

Visit art / craft workshops / studios .
9.15%

Theatre, concerts other performing arts ~ /

(o)
1551% - Visit museums/art galleries 19.86%

Edward River

Local attractions / tourist activities

Visit food markets 23.52% —\

~— Visit wineries 10.41%

Go to markets 66.07% _

Attend festivals / fairs or cultural event  Sightseeing/looking around

Edward River

Social activities

Eat out / dine at a restaurant and/or cafe

Picnics or BBQs 7.94% —\ [ 26.5%

12.92%

Go shopping for pleasure

12.94% ~___ Pubs, clubs, discos etc
19.83%
Visit friends & relatives 16.81% |
International Visitors
Edward River
1,659
1,531 1440
4

" 1,500

[ -

o

0

>

w© 1,000

cC

ie)

T

c

o

E 500 396

141
N "
0
2020 2022 2024

Calendar year



Murray Regional Tourism

Tourism Research Australia Year End December 2024 Domestic and International Visitor Survey Data

Sun Country
Urra
~="— | \

REGIONAL J TOURISM

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Year Ending
December 2024

Sun Country

mi

1,297,959

Total Visitors (All)

Sun Country

586,342

Sun Country

Day Trips

705,325

Overnight Trips

Sun Country

276,537

Day Trips (Interstate)

Sun Country

309,805

Day Trips (Intrastate)

Sun Country

6,292

International Visitors

Sun Country

242,589

Overnight Trips (Interstate)

Sun Country

|2

1,843,

Domestic Overnight Nights

958

Sun Country

Domestic Overnight Nights (Interstate)

Sun Country

462,736

Overnight Trips (Intrastate)

561,847

Sun Country

1,282,111

Domestic Overnight Nights (Intrastate)




Day Trips
Sun Country
0.8M Sun Country

Calendar year Day Trips (Interstate) Day Trips (Intrastate)

0.6M 2019 268,128 439,225
) 5,739 2020
=
Ii M 707,353 2021
(1%} [
- 586,342 ——
443,018 2023
0.2M 373,696 '
7 : 344,057
339,96 5024
0.0M :
2019 2020 2021 2022 2023 2024 Zero Values = No Data Reported for Period
Calendar year
Reason for Visit (Day Trip)
Day Trip Main Activity sun Country
Sun Country Day Reason for Visit @Business @Holiday @ Other reason @ Visiting friends and relatives
Arts / heritage 2.13% —\ 0.4M 388,437
Outdoor / nature 12.2% — Vam Social activities 51.77%
a
‘=
|_
> 0.3M 257,674
Q
@ e 186,226
= 0.2M 183,583 171,587 '
None of these S
16.01% p
c
o
® 0.1M
T 0.
o
Active outdoor / sports  / 0.0M

17.89% 2019 2020 2021 2022 2023 2024
Calendar year



Overnight Trips Overnight Trips Interstate - Intrastate

Sun Country Sun Country

Inter-Intra @ Interstate @ Intrastate

678 462,736
, 06M 418,002 411,324
7

= o 04M 376,958
- E‘ 307,400
= 272,006
o 04M - 262,459 242,589
= 711,796 AR TE 230,217
= 648,964 : =)
3 o5 181,454
3 488,854 g 0 M 145,126

0.2M 375,343 S

0.0M 0.0M

2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024
Calendar year Calendar year

Overnight Nights Interstate - Intrastate

Sun Country

Overnight Nights

Sun Country
Inter-Intra @ Interstate @Intrastate

2 0 1,550,264
— =
2 5\ o 1.5M
pd Average: 1,809,665 = 1,282,111
- 1,164,339
= = 1,088,615 1,069,044
A=l o
g C 1.0M 842,86 842,701 o
3 2 691,535 :
o 561,847

g M 1,911,745 G 1,929,281 [l 1 543 o538 o 456,206 249523
0 o 0.5M
v 3]
= (RUYAZY =
o o
o 0

0.0M

oM 2019 2020 2021 2022 2023 2024

2019 2020 2021 2022 2023 2024
Calendar year

Calendar year



Reason for Visit (Overnight)

Sun Country

Overnight Main Activity

Sun Country
Overnight Reason for Visit @ Business @ Holiday @ Other reason @ Visiting friends and relatives

) o Other activities 1.22%
431K Arts / heritage 7.15%

385K 386K
. Outdoor / nature 16.14%
334K
242K
223K 218K
0.2M 176K 180K 176K Social activities 46.85%
0.1M
AK 14K
0.0M

2019 2020 2021 2022 2023 2024 Active outdoor / sports 23.35%
Calendar year

o
™
<

o
w
<

Reason for Visit (Overnight)

Sun Country Sun Country

Active outdoor / sports Outdoor / nature

Exercise, gym or swimming Visit botanical or other public gardens
27.13% 10.82%

Other outdoor activities nfd

2.73% Visit national / state parks

30.72%
Cycling 7.5%

Go to the beach

Water activities / sports 26.58%

13.54%
Fishing 24.81%

Bushwalking / rainforest walks
Golf 21.6% 28.45%



Sun Country

Sun Country . L
Social activities

Arts / heritage

Attend an organised... 1.97% — Eat out / dine at a restaurant and/or cafe
/[ 349%

Visit art / craft workshops / studios

5.28%  \ Go shopping for pleasure

6.85%

Aboriginal art / craft / cultural displays

5.39% N\ Attend festivals / fairs or cultural events

S 32.18%
Visit history / heritage buildings, sites o...

Sightseeing/looking around
12.28%

11.27%

. Visit friends & relatives
Theatre, concerts other performing arts -

12 84% 17.94%
. _ L Pubs, clubs, discos etc 22.18%
Visit museums/art galleries 27.66%
Sun Country International Visitors
Local attractions / tourist activities Sun Country
Visit amusements / theme parks
| 8.04% 8,548

Visit food kets 12.46% - i
ISIt TOOd markets °"\ Go on guided tours or excursions

7 476%

6,096 6,292

Visit farmgates 16.25%

2,240

International Visitors

~— Visit wineries 29.31%

1,271

0

_/
Go to markets 20.55% 2019 2020 2021 2022 2023 2024
Calendar year



Murray Regional Tourism

Tourism Research Australia Year End December 2024 Domestic and International Visitor Survey Data

Albury

Wodonga U/’ra

- =" |

REGIONAL g TOURISM

Disclaimer: Murray Regional Tourism does not warrant the accuracy of data presented in this report.
Tourism Research Australia advises caution when comparing data periods due to possible sampling error.
"The results given in the NVS are based on a sample, rather than a census, of Australian residents. As with

all sample surveys, the results are subject to sampling variability and therefore may differ from figures that
would have been obtained if the entire Australian population had been included in the survey" (source TRA)




Albury Wodonga

1,869,975

Total Visitors (All)

Albury Wodonga

847,001

Overnight Trips

Year Ending ® ®
December 2024
Albury Wodonga
996,390
Day Trips
Albury Wodonga Albury Wodonga

405,176

Day Trips (Interstate)

591,214

Day Trips (Intrastate)

Albury Wodonga

26,184

International Visitors

Albury Wodonga

397,530

Overnight Trips (Interstate)

Albury Wodonga

|2

1,769,529

Domestic Overnight Nights

Albury Wodonga

758,290

Domestic Overnight Nights (Interstate)

Albury Wodonga

449,471

Overnight Trips (Intrastate)

Albury Wodonga

1,011,239

Domestic Overnight Nights (Intrastate)




Day Trips
Albury Wodonga

Albury Wodonga
Calendar year Day Trips (Interstate) Day Trips (Intrastate)
Average: 971,100
1.0M 2019
2 2020
= 2021
2 1,158,989
S 0.5M 999,103 1,037,705 996,390 2022
769,436 AT 2023
2024 591,214
0.0M :
2019 2020 2021 2022 2023 2024 Zero Values = No Data Reported for Period
Calendar year
Reason for Visit (Day Trip)
Day Trip Main Activity Albury Wodonga
Albury Wodonga Day Reason for Visit @Business @Holiday @ Other reason @ Visiting friends and relatives
452,638
Active outdoor / sports ol 438,926
6.08% \ Ve Social activities 57.47% g
. . 2 04M 366.761 372,034
-.ocal attractions / tourist ... - !
7.99% ~
a 286K ot
— 0.3M
0
=
Outdoor / nature S 02M 70K
11.08% =
o
7))
@ 0.1M
2o
None of these 14.49% —/
0.0M

2019 2020 2021 2022 2023 2024
Calendar year



Overnight Trips
Albury Wodonga

1.0M

o
Ul
<

903,823

Overnight Trips

0.0M
2019

Overnight Nights
Albury Wodonga

N
o
<

—
U
<

1.0M

0.5M

Domestic Overnight Nights

0.0M
2019

366,117

2020

I o

2020

906,143

449,912

2021 2022
Calendar year

2021 2022
Calendar year

Overnight Trips Interstate - Intrastate
Albury Wodonga

Inter-Intra @ Interstate @ Intrastate

O6M 551,091 539'724
458,434 449,471
& 397,305 397,530
= 0.4M 355,052
937,029 c
847,001 = so0ng

= 189,502

g 02M 171,095

o -

0.0M
2023 2024 2019 2020 2021 2022 2023 2024
Calendar year
Overnight Nights Interstate - Intrastate
Albury Wodonga
Inter-Intra @ Interstate @Intrastate
w 1.5M 1,359,979
=
Average: 1,731,892 .2 1,144,011 1,142,514
< 998,441 1,011,239
N o
o 1M 833,203 892,083
c 758,290
= 678,797
2,034,597 3 571,944
1,769,529 Y 05M 422,828
n
()
=
@)
Q
0.0M
2019 2020 2021 2022 2023 2024

2023 2024 Calendar year



Reason for Visit (Overnight)

Albury Wodonga Overnight Main Activity

Albury Wodonga
Overnight Reason for Visit @ Business @ Holiday @ Other reason @ Visiting friends and relatives
Local attractions / tourist activities Arts / heritage 4.87%
0.4M 388K 379K 5.08%
% 327K Outdoor / nature 12.73%
= 304K 304K
3M

g 03 258K

e 231K 225K

n 192 199

S 0.2M 187K

. Active outdoor / sports

)

.— 14.72%

c 119K 110K 112K

0 0.1M 80K 68K

52K . < e-
v 41K 41K Social activities 61.63%
o 33K 26K i
0.0M
2019 2020 2021 2022 2023 2024
Calendar year
Albury Wodonga

Albury Wodonga

Active outdoor / sports Outdoor / nature

Go to the beach 7.93%
Bushwalking / rainforest walks

44%

Visit botanical or other publi...
Exercise, gym or swimming 13.9%
46.29%

Golf 4.87%

Water activities / sports
7.8%

Other outdoor activities nfd
9.26%

Fishing 9.63% .. :
J ’ Visit national / state parks

31.92%

Play other sports 22.14%



Albury Wodonga

Albury Wodonga . o
Social activities

Arts / heritage

Eat out / dine at a restaurant and/or cafe

/" 36%

Theatre, concerts other performing arts .
’ Picnics or BBQs 2.31%
15.13% | < >

Go shopping for pleasure
95%

Sightseeing/looking around
11.4%

—

Visit museums/art galleries -

39.38%
Pubs, clubs, discos etc
“___ Visit history / heritage buildings, sites or mc 16.72%
45.5% |
Visit friends & relatives 19.08%
Albury Wodonga International Visitors
Local attractions / tourist activities Albury Wodonga
Go on guided tours or excursions 28.269
[ 10.95% 30K : Je 184
Visit industrial tourist attractions / mines :

" 6.97% v
= 19,939
A 20K

Visit wineries 33.83% —— = )
©
-
2
-Ié 9,130
E 10K '
L=
4,023
372
\— Go to markets 45.46% 0K -
2020 2022 2024

Calendar year



